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Aigukpivioeig kal €131Kk0i OpoI:
e H napouoa PeAETN anoTeAEl anoKAEIOTIKN NVEUNATIK 101okTnoia Tou INZETE.
e EmiTpéneTal n avadnuoagisuon, unod Tov 0po TNG PNTNAG ava®opdac TnNG NNyng NPoEAEUONG.

e Av Kal €xel emdelxBei n deouoa eNIPNEAEIO WG NPOG TOV EAEYXO TWV OTOIXEIWV MOU XpNnaoigonoinénkav kKal TwV EKTIMACEWV MNou
napouaoialovral oTnv napouoa PeAETN, To IvoTiToUuTo ZETE (INZETE) Kal 0l ouyypa®Eic TNG HEAETNG dev pnopoUv va Bewpnbolv
UNEUBUVOI YIa TUXOV anoKAIGEIG TwV NANPOPOPIWV MOU ava@EPOvVTal TNV HEAETN N yia TuXOV napaAgiyelg. O1 eKTIMACEIG Kal
NANPOPOPIEC MOU NEPIEXOVTAl OTNV napouca HeAETN didovTal yia evNUEPWTIKOUG Kal PHOVO okonouUg Kal Oxl yid €Pnopikoug,
€nevOUTIKOUG, VOUIKOUC N dAAoug okornouc. H xpnon i otApIEn oTnv PEAETN ano onolodnnoTe PHEPOG KAl TUXOV ano@AaceiC nou
BagiCovTal o€ auTAVv anoTeAoUV AnoKAEIOTIK UNEUBUVOTNTA AQUTWV NOU XpnaidonoloUv TNV PEAETN. To INZETE kal ol cuyypaQeic
TNG MEAETNG d€ PEPOUV Kauid €ubuvn f unoxpeéwon yia {nUIEC Nou MPMopel va NpokKUWOUV O€ ornolodAnoTE, WG AnoTEAEOHA

ano@Acswyv nou Tuxov AnpOouv BaACICPEVEG OTNV NApoUaa UEAETN».
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1.KU0pia Zupnepaocpara

Toug enOpevoug 12 NAVEG OKONEUEI va KAVEI JIOKONEG OTO EEWTEPIKO TO 62,6% Twv FAAAWV, eEvd Ta noocooTa eivai
apKeTA uPnAoTepa oTIG AAAEG ayopEGg, HE TN Meppavia va eival oto 75,1%, 1o Hv. BaoiAgio oT1o 77,1% kai Tnv Ionavia
oT0 74,3%. QG €k TOUTOU, TOUG €nOpevouc 12 pnveg, 1 otoug 4 Meppavoucg kal Ionavoug dev okoneUel va kavel Ta&idia oTo
€EWTEPIKO WE TOUAAYXIOTOV MHia diavukTEpeuon. And To Hv. BaoiAeio, 1 oToug 5 dev okonevel va kavel Ta&idia oTo €EWTEPIKO EVW

akoua nio évrovn n eikéva otn FaAAia, énou 1 otoug 3 FAAAoug dev OKOMEUEI TOUG ENOUEVOUG 12 PRVeg va kavel Ta&idl oTo eEwTePIKO.
Anod 000UC OKOMNEUOUV va TAEIDEWOUV OTO EEWTEPIKO TOUG ENOMEVOUG 12 PRVveG heE dIavVUKTEPEUOT, Ba kKAvouv:

> 1-2 1a&idia 1o 52,9% Twv Neppgavwv, 1o 28,2% TV NAA®YV, TO 54,5% TV Kartoik®wv Tou Hv. BaoiAsgiou kabwg
Kal To 59,2% Twv Ionavwv.
> 3-4 1a&idia 1o 14,8% TWV FEppavwyv, 10 9,4% TV FAAA®wV, TO 17,2% TV KaToik®wVv Tou Hv. BaoiAeiou kabwg

kai 1o 11,6% Twv Ionavev.

O NPOYPAMHATIOHOG TWV JIAKON®V OTO EEWTEPIKO PaiveTal va EEKIVAEI ano vwpic HE nepinou 1o 70% TwV MEppavay,
TOV Bpetavov kal Twv Ionaveov kal ngpinou 60% Twv FAAA®V va €Xouv apXioEl TOV NPOYPANHATIOHNO yia Ta Tagidia
TOUG ENOMEVOUG 12 pnveg. EidikoTepa 1o 23,7% Twv Mepuavay, 1o 22,6% Twv NaAAwv, 170 30,7% Tou Hv. BaaiAgiou kal To 22%
Twv Ionavwv €xouv kavovioel Tn HeTagopd yia kanoia r 6Aa Ta ta&idia Toug, ToUuG ENOPEVOUG 12 PNVEG. ZXETIKA KE TN dlahovn, To
35,8% Twv leppavwy, 1o 28,4% Twv FNaAAwv, 1o 37,3% Twv KaToikwv Tou Hv. BaciAgiou kal To 28,7% Twv Ionavwyv £€Xouv Kavovioel

Tn dlapgovn yia kanoia n kai yia 6Aa ta Ta&idia nou 6a KAvouv Toug ENOPEVOUG 12 UAVEC.

SXETIKA ME TOV AOYOUG YIa TOUC OMOIoUGC OKOMEUOUV va KAVOUV OIAKOMEC OTO EEWTEPIKO TOUG ENOMEVOUC 12 PAVEG, 0001 £XOUV
EeKIVAIOEl va opyavwvouv TIG dIAKOMNEG Toug, ol Adyol €ival noAudpiBuol kal xapaktnpifovral and dIapOpETIKEG NPOTIUACEIG. ZTAV
npwTtn 0£on €ival n anéAauon kKail n XaAdpwon nou npoTiud To 56% Twv Mepuavwyv, 10 55,2% Twv FaAAwv, 10 70,8% Twv
KaToikwv Tou Hv. BaaoiAgiou kail 7o 57,8% Twv Ionavwv. AKOAOUBEI N eYnelIpia Evog VEOU HEPOUG N NOAITIOHOU via To 50,8%

TwVv Feppavwyv, 10 55,7% Twv FaAAwv, T0 49,5% Twv KaToikwv Tou Hv. BaagiAeiou kai To 54,9% Twv Ionavav.
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SXETIKA ME TO €i00C TWV OIAKONWYV OTO £EWTEPIKO TOUG ENOMEVOUC 12 PNVEC, N TO €id00C TwV dIaKONWV UPUTEPA NOU MPOTINOUV Ol
uno PeAETN ayopeg, Eexmpilouv Ta Ta&idia yia Beach/Coast, City Break, Ta Ta&idia orn ¢uon, n eniokewn o a§iob&ara,
OUYYEeVEic kal giAoug kal Ta Tadidia yia nepnarnga n nedonopia. Eidikotepa, To Beach/Coast npoTiyoUv To 50,5% Twv
leppavwyv, 10 30,7% Twv FAaAAwv, T0 40,2% ano To Hv. BacgiAeio kal To 23,7% Twv Ionavwv. City Break npoTigoUv 10 41% Twv

leppavwy, 1o 30,7% Twv FAAAwv, To 37,8% and To Hv. BacgiAeio kal To 28,8% Twv Ionavwv.

Ava@Qopika HE TNV Napéa HE TV onoia npoTiga va Ta&ideUel KAVEiG, €iTE TOUG ENOMEVOUG 12 HNVEG, EITE EUPUTEPQ,
Eexwpilel pe diaopa 1o Ta&idl pe Tov/TN CUVTPOPO Kal Ta Ta&idia Ye Tnv oikoyEvela. Ta&idl Ye To/Tn GUVTPOPO NPOTIKA
T0 53,8% TwvVv leppavwyv, 1o 51,7% Twv FAAAwV, To 54,6% Twv KaToikwv Tou Hv. BaoiAeiou kal To 59,3% Twv Ionavwv. AKOAoOUBEi
To Ta&idl pe Ta naidid 1 aAAa PEAN TNG olkoyévelag yia To 33,1% Twv Meppavwy, 10 44,7% Twv FAAAwV, To 37% TwV KATOIKWV TOU

Hv. BaaiAgiou kai To 39,8% Twv Ionavwv.

Ava@opika pe TNV diapkeia Tou Ta§id1oU TOug ENOHEVOUG 12 PNVEG, N NpoTignon €ival kupinwg oe Tadidia peydAng n
Heoaiag diapkelag. Ta&idl pe d1apKela Avw TwV 7 NHEPWV NMPOTIWA To 57,6% Twv Mleppavwy, 1o 41,7% Twv FAAAwV, T0 43,4% TWV
KaToikwv Tou Hv. BaagiAgiou kal To 27% Twv Ionavwyv. AkoAouBei To Ta&idl ye didpkela 5-7 nUEPEC To onoio NPoTINA To 45,9% Twv

leppavwy, 1o 46,3% Twv FMAAAwY, To 57,1% Twv KaToikwv Tou Hv. BaaoiAgiou kal To 54,4% Twv Ionavwv.

ZXETIKA ME TIC XWPEG NOU OKEPTOVTAI Ol UNO HEAETN AYOPEG va eNIOKEPOOUV TOUuG enOpevouG 12 pnveg, n EAAGda
BpiokeTal oTnv 5" B€on yia TiG ayopEg TnG Meppaviag, Tng FaAAiag kai Tou Hv. BaoiAgiou kal oTnv 7" B€on yia Thv ayopa
NG Ionaviag. A§idel OpwG va onpeEIwOEi oTi N diapopda HeTa§u TNG EAAGdAG KAl TWV X®WP®V NOU nponyouvTdl KATd Hid i
duo B£osig gival TNG TAEemwG TNG 1 n.y. [ AIYOTEPO KAl Ol XWPEG AUTEG €ival €iTe NOAU peyaAuTepeg (nx FaAAia i Hv.

BaciA&10) €ite NoAU nio eUkoAa NPooBAaciIPeG akopa kal 0dikw¢ (nx AuoTpia ano Mepyavia).

Ava@opika pe TNV didapkeia Tou Ta&id10U and Tov TONO 31IAHOVHG NPOG TOV NPOOPICHO TWV JiaKonwv, N NPoTipnon €ivai
He diapopa o Ta&idia short-haul pe diapkeia AlyoTtepn and 3 wpeg. To yeyovog 6Tt n EAAAda dev eival short-haul
NPOOPICHOG O NOAAEG NEPINTWOEIG, ANOTEAEI CUYKPITIKO HEIOVEKTNHA. Ta&idl short-haul pe didpkela AiydTepn Twv 3 wpwV
ENIAEYEl TO 79,6% TwV Mepuavwyv, 1o 75,7% Twv FaAAwv, To 75,8% Twv KaToikwv Tou Hv. BaaoiAeiou kail 1o 78,2% Twv Ionavwv.

6
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AkoAouBei To Ta&idl mid-haul pe didpkeia 3-6 wpwv, TO 0Moio NPOTIYA To 41% Twv Mepuavwy, To 31,9% Twv FAAAwY, TO 44,7%

TWV KAToikwv Tou Hv. BaoiAeiou kai To 36,9% Twv Ionavawv.

To eENIKPATECTEPO HECO HE TO OMNOio OKONeUOUV va Ta&IdEWPouUV NPOG TOV NPOOPICHO TOV JIAKON®WV TOUG, TOUG ENOUEVOUG
12 yveG, ATAV TO AEPONAAvo, AKOAOUBOUHEVO ano TO AUTOKIVNTO KAl TO TPEVO. QG €K TOUTOU, £181KA YId TIC AYOPEG TNG

Feppaviag kai Tng FaAAiag, euvoouUvTal Ol YEITOVIKEG TOUG XWPEG WG NPOOPICHOI SIAKONMV.

Ava@opika HE To HEYEOBOG TNG danavng yia d1aKOoNEG TOUG ENOHEVOUG 12 HAVEG, N ENIKPATECTEPN HE diagpopa andavrnon
OTIG UNO HEAETN ayopEG, ATav OTI NnpoTifevTal va §03Ewouv 0TI 030UV oUVROWG, Ev® oTn deUTEPN B€on ATAV N 000!
gival diateBeIpévol va E0SEWPoOUV NEPICCOTEPO anod 000 E03eUouv oUVNOWG. Zkoneluouv va Eodewouv 0aa £odeUouv ouvnowg,
T0 50,3% TWwV l'epuavwyv, 10 47,2% Twv FAAAwv, To 50,8% Twv KaToikwv Tou Hv. BaaiAeiou kal To 44,1% Twv Ionavwyv. MNepioadTePO
an’oco &odevouv ouvnBwc, okonevuel va Eodewel To 30,8% Twv Meppavwy, 1o 29,4% Twv FAAAwv, To 28,5% TwV KATOiKwV Tou Hv.
BaaoiAgiou kal To 36% Twv Ionavwyv. Kal OTIG TECOEPEIG XWPEG TO NOCOOTO OCWV OKONEUOUV va E03EYPOUV NEPICOOTEPO Eival

HEYAAUTEPO anoO auTo OCWV OKONEUOUV va §03Ewouv AlyoTeEpo kaTda 10 éwg 20 n.py. ngpinou.

ZXETIKA HE TO NOU OKONEUOUV va HEIVOUV O1 UNO HEAETN AYOPEG OTIG SIAKONEG TOUG OTO EEWTEPIKO TOUG ENOHEVOUG 12
HAVEG, N ENIKPATECTEPN HE di1aopda anavrnon €ival To §evodoxeio/HoTEA, Meppavia (69%), MaAAia (59,4%), Hv. BaaiAeio
(71,5%), Ionavia (75,2%) kai akoAouBei n evoikialopevn €§oxikn kartoikia, Mepuavia (24%), MaAAia (25%), Hv. BaaiAeio
(19,5%), Ionavia (24,2%) ka1 n diagovn/PiIAo&evia o piAoug | ouyyeveig, Mepuavia (12,8%), MFaAAia (22%), Hv. BaagiAeio
18,1%), Ionavia (12,6%).

AvaQopika HE TO NooO0 nou ecival Jdiaredsipévol va Eodéwouv yia diapovil ava OJSIaVUKTEPEUON ava AToHo
(oupnEPIAAUBAVOHEVMV (POPMV), Ol ENIKPUATECTEPEG ANAVTAOEIG €ival 56-85 € kal 86-115 € yia Tn Meppavia (20,7% kai
22,4% avtioToixa) ka1 Tn FaAAia (24,5% kal 22,6% avTioToixa). Zro Hv. BaoiA€10 01 eENIKPATECTEPEG ANAVTAOEIG €ival 51-
75 £ (17,9%) ka1 76-100 £ (22,1%), evw ornv Ionavia 46-65 € (21%) ka1 66-85 € (21,3%).

Kai oTig 4 uno pHeEAETN ayopéEG, paiveTal n Kupiapyn npoTtignon orn Booking wg app 1 site yia kparnon nou oxeTideTail
HE TN dlapovn e NooooTO Nou Kupaivetal ano 36,5% oto Hv. BaciAeio €éwg 62% otnv Ionavia. WnA&g O€oeig kai yia Airbnb,

Expedia, Trivago, avaAoya Tnv ayopd.
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Ava@opika HE To Noogod nou eival diareBeipévol va E0déwouv yia pia short-haul nTRon ecWTEPIKOU N EEWTEPIKOU HE

J1apkeIa AIlyOTEPN TOV 3 WPWV, CUHNEPIAAHBAVOHEV®WV OAWV TOV POPMV, Ol ENIKPATECTEPEG ANAVTNOEIC gival 110-159
€ ka1 160-209 € yia Tn Meppavia (19,4% kai 21,4% avrioToixa). =Tn FaAAia o1 ENIKPATECTEPEG ANAVTROEIG €ival Kal 60-
109 € ka1 110-159 € (20,8% kal 24,5% avTioToixa). £1o Hv. BaociA€1o o1 ENIKPATECTEPEG ANAVTNOEIG €ival 100-149 £
(21,5%) ka1 150-199 £ (19,8%), evw oTnv Ionavia 40-79 € (30,5%) ka1 80-119 € (27,1%).

Ava@opika JHE To NooO nou gival diatedeipévol va E0déwouv yia jia mid-haul nTRon e§mwTepikoU pE Ji1apKEIa 3-6 WPV,
OUHNEPIAAHUBAVOHEVMV OAWV TOV POPWV, Ol ENIKPATECTEPEG ANAVTNOEIG €ival 375-434€ ka1 435-494 € yia Tn F'eppavia
(17,8% kai 17,1% avTioToixa). Zrn FaAAia o1 ENIKPATECTEPEG ANAVTNOEIG €ival kAT and 314 € i Aiyotepo kail 315-374 €
(19,7% kai 20,2% avTioToixa). Zro Hv. BaciA&lo o1 ENIKPATECTEPEG ANAVTAOEIG gival 299 £ i Aiyotepo (19,1%) ka1 300-
349 £ (18,3%), evw otnv Ionavia 264 € n Aiyotepo (32,6%) ka1 265-314 € (27,4%).
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2.Eicaywyn

H enavekkivnon Tou eAANVIKOU ToUupIiopoU £Xel NAEoV eMITEUXOEI KABWC TOTO o1 aPifeic 600 Kal Ta £€000a TOU EICEPXOUEVOU TOUPIOHOU
To 2023 &enépaoav Ta avTioToixa Yeyedn Tou 2019, xpovid pekOp yia Tov EAANVIKO Toupiopo. O1 Ton 3 ayopeg yia Tnv EANGda To
2023 nATav n Feppavia, To Hv. BaoiAeio kal n FaAAia. H avdkapyn Twv TOUpIOTIKWV €000wV KAl apifewv €EapTnOnKe 0 PEYAAO
BaBuod anod Tnv NPOBeoN TWV NOAITOV TWV XWPWV AUTWV KABWC Kal AAAwV, va NpayuaTonoinoouV JIaKONEC 0 XWPA TOU EEWTEPIKOU,

avapeoa oTIG onoieg kai n EAAGda.

>TOX0C TNG MEAETNC €ival va cUPBAAAEl oTNV KAAUTEPN KaTavonaon TngG npobeong Ta&idiou KAl TV KATAVAAWTIK®WV NPOTIHACEWY TWV
duvNTIKWV €NIOKENTWV TNG EAAAGdAG and onuavTIKEG ayopeC Tou €EwTEPIKOU KABWC Kal TOUG NApAyovTeG nou ennpealouv TIG
anopAacelG Touc yia diakoneg. H €peuva dievepynOnke apxeG Tou €Touc 2024 kal nepiEXel NANBWPA EPWTACEWY OXETIKEG UE TNV
KATavaAwTIKr CUMNEPIPOPA TOUG ENOPEVOUC 12 JAVECG, EMNEPIEXOVTAC CUVENWG TOUG KAAOKAIPIVOUG HNVEC NoU €ival kaipiag onuaaciag
yla Tov EAANVIKO TOUPIoHO. AIdBETOVTAG TO NAEOVEKTNHA TNG KATAVONONG TWV NPOBECEWY KAl TWV NPOTIMACEWY ONUAVTIKWV AyopwV
yia Tnv EAAGda, €ival duvaTtog o BEATIOTOG NPOYPANKATIONOG OTPATNYIKWY NPowOnoNnG Kal OTOXEUMEVWY €NeEVOUCEWY AAAG akoua

Kal n anoTeAeopaTikn dlaxeipion kal d1IakuBEpvNON NPOOPICHWV.

O1 ayopég nou napouaoialovTal ival ol €ENG: Mepuavia, Hv. BaoiAeio, MaAAia kal Ionavia. O ayopeg auTteg, To 2019, sioepepav
oxedOV T0 40% TWV GUVOAIKWYV €000WV TOU EICEPXONEVOU TouplopoU, evw To 2023 1o EenEpaoav, ayyifovtag 1o 43%. To NPOCEXEC
XPOVIKO didoTnua 6a akoAouBnoel To deUTEPO PNEPOC TNG MEAETNG ONou Ba napouaiacTouv dedopeva via Ti¢ long haul ayopéec: HIMA,

AuoTpaAia, Kavada, Ivdia kai Kiva.
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3.MeBodoAoyia

>Tnv PJEAETN napouaoialovTal kal avaAuovTdl Ta anoTeAéopaTta d1adIKTuaknG Epeuvag nou dievripynoe n GlobalWebIndex (GWI) os
atopa nAikiag 16-64 stwv Tnv nepiodo 15 Iavouapiou - 19 deBpouapiou 2024. O1 €peuveg TNG GWI kaAUnTouv €va PeyYailo €UpoG
nediwv KAl KaTavaAwTIK®V ouvnBeimv ano Ta onoia napoucialovral povo Ta dedopeva TnG £peuvac Travel Tng GWI nou agopouv
oTnVv Ta&IdIWTIK CUPNEPIPOoPa 00wV evdlaPepovTal va Ta&idewouv oTo €EwTepIkO. OI anavTnoeiC a@opouVv OTO CUVOAO TwV
KAaTavaAwTwv KABe Xwpag nou CUMPMETEiXav otnv €peuva Travel Tng GWI kar OxI HOVO auTwVv Nou ekdONAWVOUV evAIAPEPOV N
oToxeuouv va Ta&idewouv npoc Tnv EAAGda. H €peuva Travel Tng GWI dievepyeital oTIc Xwpeg: MaAAia, Mepupavia, Hv. BaaiAeio,

Ionavia, HNA, Kavaddag, Kiva, Ianwvia, Ivdia, Ziykanoupn kai AuaTpaAia.

>€ QuTO TO NPWTO PEPOG Ba napouaiacTouv dedOMEVA YIA TIG EUPWNAIKEG ayopéG, ATol FaAAia, MFepuavia, Hv. BaaiAelo kal Ionavia,

EVW OE PETAYEVEOTEPO XPOVO Ba dnuoaieuBbei To deUTEPO PEPOG HE eMIAEYUEVEG long haul ayopec.

>Tn napouaoa PEAETN, TA ANOTEAECOUATA NOU napouacialovTal npogpxovral anod Ta akoAouba peyebn deiypaTog TNG €peuvag Travel TG
GWI ava xwepa: FaAAia: 1.010, leppavia: 1.040, Hv. BaociAelo: 1.040 kai Ionavia: 1.094. To deiypa €xel oTabuioTei Je Baon Tn
Oleioduan Tou 01adIKTUOU 0€ KABE xwpa Kabwg Kal To yeviko NANBuopo TnG. O1 anavTnoeig o€ KABe Xwpa £xouv oTabpIoTel oUPPWva

ME TNV nAIKia, To QUAO Kkal To €ninedo eknaidsuong. .

Inueiwon: n €peuva nepIAaPBAvel Kal EpWTNOEIC NOAAANAWY anNavtThoewyv OMou To ABpPoIoPa TwV NOCOCTWV TWV ANAvTHOEwV

unepBaivel To 100% o€ kKabe xwpa.
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4. Napouciaon ‘Epeguvag

4.1 MNpbdBeon diakonwv Toug endpevous 12 unvect

| repyavia | roMia_|Hv.BaciAcio| Tonavia
ZKkoneuw va kKavw B1aKonEg oTo EEWTEPIKO TOUG ENOMEVOUG 12 JrvEg _—_—
'Exw apyiosl va npoypaupaTi{w Siakonég oTo eEWTEPIKO TOUG ENOPEVOUG 12 PRveg _—_—
EUVABWG Kav® Biakonéq oTo cEwTepIk O e39%  ese%  813%  8L1%

ZuvnBwe kavw BIaKoNEG oTo eEWTEPIKO, aAAG 61 TOUG EMOPEVOUG 12 Prjveg 11,0% 9,8% 7,6% 9,3%

Mnyn: GWI, Ene&epyaoia: INSETE Intelligence

Avagopika Ye TNV nNpoBeon OIAKONWV TOUG €NOMEVOUG 12 urveg, ol FaAAol diagoponoliouvTal anod TIC AAAEC ayopEG, O OAEG TIG
anavTnoeIG, KaTaypapovtac XaunAoTeEPA NoCoOTA OXETIKA UE TNV NPOOE0N KAl TOV NPOYPANUKATIONO dIaKoNwV OTO EEWTEPIKO TOUG
ENOMEVOUG 12 PAVEG aAAd Kal WG NPOG TNV EUPUTEPN NPOTiKNON 31AKONWV OTO EEWTEPIKO.

Toug endpevouUG 12 PAveg okoneUel va Kavel d1akoneG oTo eEWTEPIKO To 62,6% Twv MAAAWY, EV® Ta NOCOCTA €ival APKETA UYPnAOTEPA

OTIC AAAEG ayopEg, he Tn Meppavia va €ival oto 75,1%, 1o Hv. Baaoileio oTo 77,1% kai Tnv Ionavia oto 74,3%.

AlakoneG oTo EWTEPIKO £XEI apxioel va npoypaupaTiel To 71,3% Twv Meppavwv, oto Hv. BaagiAelo 1o 72,7%, 10 68,8% Twv Ionavav
Kal To 59% Twv FaAAwv.

To 11% Twv M'eppavwv av Kai ouvhBwg KAvel d1IakonéC 0To eEWTEPIKO, OEV OKOMEUEI va KAVEI dIAKOMEC OTO EEWTEPIKO TOUG ENOPEVOUG
12 pnvec.

1 This data is based on the number of vacations planned and vacations typically taken question. "Regarding your travel plans and preferences for vacations, could you indicate
your intentions to travel abroad either in the next 12 months or generally? “(epwTnon noAAanAwv anavrnoewv,)
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4.2 Toug enopevoug 12 pnveg, nooa Ta&idla OKONEUETE va KAVETE OTO EWTEPIKO PE TOUAAXIOTOV Hia

dIaVUKTEPEUON?

0 24,9% 37,4% 22,9% 25,7%
1-2 _ 28,2%

3-4 14,8% 9,4% 17,2% 11,6%
5-6 4,1% 5,2% 3,0% 2,6%
7-8 1,2% 5,6% 1,9% 0,3%
9-10 0,4% 3,0% 0,2% 0,3%
Navw and 10 1,7% 11,2% 0,3% 0,4%

Mnyn: GWI, Ene&epyacia: INSETE Intelligence

Toug endpevoucg 12 pnveg, 1 otoug 4 Mepuavoucg kal Ionavoug dev okonevel va kavel Taidia oTo eEWTEPIKO PE TOUAAXIOTOV Hia
dlavukTépeuan. And 1o Hv. BacgiAeio, 1 otoug 5 dev okoneuel va kavel Ta&idia oTo eEwTEPIKO EVW AKOPA MIO €vTovn N €IKOva oTn

FaAAia, onou 1 oToug 3 FaAAoug dev okoneUEl TOUG ENOPEVOUG 12 PRVEG va kavel Ta&idl oTo eEwTEPIKO.

Toug enopevoug 12 pfveg, 1-2 Ta&idia oto eEwTePIkO PE OIAVUKTEPEUON OKOMeUEl va Kavel To 52,9% Twv Mleppavawyv, 1o 28,2% Twv

FraAAwv, 1o 54,5% Twv KaToikwv Tou Hv. BaaoiAgiou kabwc kail 1o 59,2% Twv Ionavwv.

Toug endpevoug 12 unveg, 3-4 Ta&idia oTo eEWTEPIKO YE OIAVUKTEPEUON okoneUel va kavel 1o 14,8% Twv Mepuavwv, 10 9,4% TWV

FraAAwv, 10 17,2% Twv KaToikwv Tou Hv. BaaoiAgiou kabwg kal 7o 11,6% Twv Ionavwv.

MNa avw Tov 4 Ta&1diov Toug eENOPEVOUC 12 PNVEC, Ta N0Cc00Td €ival KATW Tou 5%, pe €€aipeon Tn MFaAAia, 6rnou Toug endpevoucg 12

MNVEC, TO 5,2% Twv FAAAwV okonelel va kavel 5-6 Ta&idia, 1o 5,6% 7-8 Ta&idia, evw 10 11,2% navw ano 10 Ta&idia oTo eEWTEPIKO.

2In the next 12 months, how many vacations/breaks do you intend to take abroad? Thinking about any trips where you plan to stay away from home for at least one night”.
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4.3 Tiano Ta napakAaTw neprypa@el KAAUTEPA TOV NPOYPANHATIONO TwV dIAKONWV 004G OTO EEWTEPIKO TOUG

ENOMEVOUG 12 prveg;3

‘Exw kAeioel / kavovigel JeTapopa yia opiogeva / 0Aa Ta Tagidia pou 23,7% 22,6% 30,7% 22,0%
‘Exw kAgioel / kavovioel diapovn yia opiodéva / dAa Ta Tagidia pou 35,8% 28,4%_ 28,7%
‘Exw kAgiosl / kavoviogsl OpacTnpIoTNTEG yia opiopeva / oAa Ta Taidia pou 23,2% 17,5% 18,4% 17,5%
‘Exw kavel oxedia ahAa dev Ta EXw KAeioel / kavovioel akopa 34,2%_ 25,2% 35,5%
‘EXxw Kanoleg 10&eg 14,0% 14,0% 19,5% 18,0%
AEV TO £XW OKEPTEI akoHa 5,1% 5,7% 5,7% 7,5%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

QC npog Tov NPoyPAuPMNATIoONd TV dIaKoNwV OTO €EWTEPIKO TOUC €nOPEVOUC 12 pnveg, 1o 23,7% Twv lepuavwy, 10 22,6% Twv

raAwv, 1o 30,7% Tou Hv. BaoiAgiou kal To 22% Twv Ionavwv €xouv Kavovioel Tn JETAPOPA yia kanola r 6Aa Ta Ta&idia Touc.

SXETIKA WE TOV npoypaupaTiond TnG diapovng o€ Ta&idia Tou €EwTEPIKOU TOUG €nopevoug 12 unveg, 1o 35,8% Twv Meppavwyv, To
28,4% Twv FaAAwv, To 37,3% TwV KAToikwv Tou Hv. BaaiAgiou kail To 28,7% Twv Ionavwv €xouv Kavovioel Tn diagovn yia kanoia

N Kai yia 0Aa Ta Ta&idia Touc.

SXETIKA JE TOV NPOYPAMHATIONO TWV OpacTnpIoTATWV o€ Ta&idia Tou eEwTePIKOU TOUG ENOPEVOUC 12 PNVEG, To 23,2% Twv Meppavay,
T0 17,5% Twv FaAAwv, 1o 18,4% TwVv KaToikwv Tou Hv. BaaoiAegiou kal To 17,5% Twv Ionavwv £€xouv KAgioel TIg 0paocTnpIiOTNTEG Yid

Kanoia n kai yia oAa ta ta&idia Toug.

To 34,2% Twv Feppavwy, 1o 41,3% Twv FaAwv, T0 25,2% Twv KaToikwv Tou Hv. BaoiAgiou kal To 35,5% Twv Ionavwv €xouv

ox€010 XwpiG ONWG va €xouv NpoPei oe kanola kpaATnaon.

3 "Which of these best describes your vacation planning for the next 12 months? Thinking about any trips where you plan to go abroad.” Note: This question is asked to all
respondents who have said intending to take a vacation abroad in the next 12 months. (gp@Tnon noAAanAwv anavrioswv)
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4.4 T1a nolouc AOYoUC OKOMNEUETE va KAVETE OIAKONEC OTO EEWTEPIKO TOUC ENOPEVOUC 12 unveg;4

MNa anoAauon / xaAapwan

Ma va Biiow €va vEo NEPOG / NOAITIONO

Ma va anoAaucw KAAUTEPO Kalpd

Ma va kavw VEEG / ouvapnacTIKEG BpacTnpIOTNTEG
MNa va eEgpeuviow TNV UNaiBpo / {fow NePINETEIQ
MNa va doKIJacw veo paynTo

Ma va Biow gunsipia JwnAg

Ma noAuTéAeia / nepinoinon eautol / dAAwv

Ma va eniokepBw BpnOKeUTIKA PvnuEia / XWpoug

Ma va Xpnaoigonoinow Tnv adsia pou

AAAo

Ma va napakoAouBriow abAfuarta

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

56,0%
50,8%
44,99
40,5%
38,4%
26,5%
25,9%
23,5%
8,8%
7,4%
5,8%
5,5%

55,2 70,8%

55,7%
34,4%
27,0%
34,5%
31,4%
28,8%
17,5%
35,3%
20,2%

6,5%

3,9%

49,5%
50,9%
32,4%
27,9%
27,9%
17,9%
32,8%

6,7%
16,1%

4,6%

5,9%

57,8%
54,9%
16,8%
28,3%
24,9%
34,5%
37,6%
12,9%
32,8%
15,5%

4,6%

3,7%

SXETIKA ME TOV AOYOUG YIa TOUG OMNOIoUG OKOMEUOUV va KAVOUuVv OIAKONEG OTO EEWTEPIKO TOUG EMNOMEVOUC 12 PNAVEG, 0001 EXOUV

EekIviioel va opyavwvouv TIG O1aKOMNEG Toug, ol Adyol €ival noAudpiBuol kal xapakTtnpiovral and d1apopPETIKEG NPOTIKNTEIC.

>Tnv npwTn 6€on €ival n andoAauon kai n XaAdpwaon nou npoTia To 56% Twv MFeppavwy, 1o 55,2% Twv FAaAAwv, To 70,8% Twv

KaToikwv Tou Hv. BaoiAegiou kail To 57,8% Twv Ionavwv.

AkOAOUBEi N guneipia evog VEoU PEPOUG N NOAITIOPoU via To 50,8% Twv Mleppavwy, 1o 55,7% Twv FAAAwv, 10 49,5% Twv KaToikKwVv

Tou Hv. BaaiAeiou kal To 54,9% Twv Ionavwv.

4 “In the next 12 months, what are your reasons for taking vacations abroad?” Note: This question is asked to all respondents who have said has started planning a vacation

abroad in the next 12 months. (epwTtnon noAAanAwv anavinoewv,)
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Mo €1d1kda, ol Ton 5 Adyol yia d1akoneg oTo €EWTEPIKO TOUG ENOPEVOUC 12 PNVEG, €ival:

> Ta Toug Meppavoug: AnoAauon/xaldpwon (56%), «Ma va Biwow €va veéo pEpog/noAimionod» (50,8%), «Ma va anoAauow
KaAUTEpO Kaipod» (44,9%), «IMa va Kavw VEEC/ouvapnaoTiKeG dpaoTnploTnTeS» (40,5%), «Ma va e€epeuvnow TNV UNaiBpo/

{now nepinéreia» (38,4%).

> Ta Toug MFaAAoug: «Ma va Biwow €va veéo PePOG/noAiTiopo» (55,7%), andAauon/xaAdpwaon (55,2%), «lMNa va eniokepbw
BpNOKEUTIKA pYvnueia / xwpouc» (35,3%), «Ma va eEgpeuvnow TNV UnaiBpo/ {How nepinéreia» (34,5%), «Ma va anoAavow

KaAUTEPO Kalpo» (34,4%).
> Ta 1o Hv. BagciAelo: AnoAauon/xailapwon (70,8%), «Ma va anoAavow kaAuTepo kaipo» (50,9%), «lMa va Biwow €va VvEo
MEPOG/MOAITIONO» (49,5%), «IMa noAuTéAela / nepinoinon €autou / aAAwv» (32,8%), «lMa va KAvw VEEG/OUVAPNACTIKEG

0paoTtnpIoTNTEG» (32,4%).

> Ta Toug Ionavoug: AndAauon/xaiapwon (57,8%), «MNa va BIwow €va veo HEPOC/NOAITIONO>» (54,9%), «IMa va Biwow euneipia
(wnec» (37,6%), «MNa va dokiyaow veo aynto» (34,5%), «IMa va enioke@Bw BpnOKeUTIKA Pvnueia / xwpouc» (32,8%).
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4.5 Toug enOpevoUG 12 pnveg, T €idouc BIAOKONEG OTO EEWTEPIKO OKOMNEVUETE va KAVeTe; Ti €idoug dIaKOMEG

ouvnBileTe va KAVETE;>

| reppavia | raMia_|Hv. BaciAeio| Ionavia

Beach / coast 30,7% _ 23,7%
City break 30,7% _ 28,8%
®uon 28,3% 18,6% 19,6%
Mepnatnua / Melonopia 29,4% 21,9% 14,2% 11,3%
AEloBeaTa 19,8% 31,8% 29,1% _
Eniokewn oe ouyyeveic kal piloug 13,7% 21,6% 19,0% 16,4%
Road trip 13,5% 13,0% 10,1% 11,1%
Anodpaocn oTtnv eEoxn/enapyia 10,6% 13,5% 14,2% 11,9%
Fitness (ny nodnAato, yoga) - 8,7% 6,0% 4,4% 4,1%
Spa / retreat 8,3% 3,9% 5,5% 3,2%
E1d1kng nepioTaong Ta&id (ny yeveBAia, enETeiog) 7,1% 7,6% 11,7% 11,2%
Active (ny surfing, avappixnon) 6,9% 9,5% 6,3% 5,8%
Kpouadigpa 6,9% 5,7% 9,1% 7,5%
Camping 6,2% 7,6% 6,2% 3,8%
Xelpepiva onop (ny oki) 5,9% 4,0% 3,1% 3,4%
Resort 4,7% 9,0% 19,3% 8,9%
IaTpikn / KOOUETIKN engPBaocn 4,0% 2,8% 2,1% 2,6%
Safari 1,9% 2,1% 3,0% 1,3%
IoTionAoia 1,4% 3,2% 2,1% 4,8%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

SXETIKA PE TO €id0C TwV dIAKONWYV OTO £EWTEPIKO TOUC EMOPEVOUG 12 UAVEC, N To €id0oG TwV dlakonwv eupUTEPA NMOU NPOTIHOUV Ol

uno YEAETN ayopEg, Ta €idn Ta&idiwv gival noAudpiBua kai xapaktnpilovral and dIaPOPETIKEC NPOTIUNOEIC.

5 “In the next 12 months, what types of vacations do you intend to take? / What types of vacations do you typically take?” Note: This question is asked to all respondents who
have said for both domestic and international travel that they are intending to take a vacation in the next 12 months, have started planning a vacation in the next 12 months,
typically take vacations or typically take vacations but not in the next 12 months. (epwTnon noAAanAwv anavrioswy, napouaoidlovral anavTroeic Jovo yid international Ta&idia)
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=exwpifouv Ta Ta&idia yia Beach/Coast, City Break, Ta Ta&idia otn ¢uon, n eniokewn os a&loB€aTa, CUYYEVEIC Kal PpiAouG Kal Ta
Ta&idia yia nepnartnua n nefonopia.

Mo €i1d1ka, Ta Ton 5 €idn diakonwv oTo EWTEPIKO €ival:

> Ta Toug Meppavoug: Beach/Coast (50,5%), City Break (41%), ®uon (40,1%), Mepnatnua / Nelonopia (29,4%), AtloBeaTta
(19,8%).

> Ta Toug MFaAAoug: AgloBeata (31,8%), Beach/Coast (30,7%), City Break (30,7%), ®uon (28,3%), Nepnartnua / MNefonopia
(21,9%).

> Ta To Hv. BaaoiAeio: Beach/Coast (40,2%), City Break (37,8%), A&ioB¢aTa (29,1%), Resort (19,3%) nou niBavov apopd o€
peyalo Babuod diakoneg Beach/Coast, Eniokewn og cuyyeveig kal @iAoug (19%).

> Ta Toug Ionavoug: AgloBeaTta (38,4%), City Break (28,8%), Beach/Coast (23,7%), ®uon (19,6%), Eniokeyn 0c OUyyeVEiC
Kal giAoug (16,4%).
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4.6 Toucg eNOHPEVOUC 12 PNAVEG, YE NOIOV OKOMNEUETE va KAVETE Ta&idl oTo eEwTePIkO; 'OTAV NNYaiveTe 0TO

eEWTEPIKO, PE Nolov Ta&ldeUeTe ouvnBwWC padi;®

| repuavia | raMia |Hv. Baoikewo| Ionavia |
Me To/m GvTPORS Hou  s3gw  su7%  s4e%  59,3%

Me Ta naidia pou / dAAa peAN Tng oikoyEevelag 33,1% 37,0%

Me @iho/piAoug 27,7% 24,6% 28,1% 29,2%
Moévog pou 16,9% 16,6% 18,1% 11,6%
Mg To KATOIKIDIG Hou 4,6% 3,2% 2,3% 2,5%
Me TagId1wTIKG yKpoun 4,0% 2,8% 2,6% 3,8%

Mnyn: GWI, Ene&epyaocia: INSETE Intelligence

AvaQopika YE TNV NApea Pe Tnv onoia npoTiga va Ta&idevel Kaveig, €iTe Toug eNOPEVOUG 12 UAVEG, €iTe eupuTEpa, EEXwpPilel PE

dlapopad 1o Ta&idl ye Tov/Tn oUVTPOPO Kal Ta Ta&idia YE TNV OIKOYEVEIQ.

Mo avaAuTikd, Ta&idi ge To/TnN oUVTPOPO NPoTIiud To 53,8% Twv Mleppavwy, 1o 51,7% Twv FAAAwWV, To 54,6% TwWV KATOIKWV Tou Hv.
BaagiAeiou kal To 59,3% Twv Ionavwv. AkoAouBei To Ta&idl e Ta naidia f aAAa PEAN TNG oikoyévelag yia 1o 33,1% Twv Meppavoy,

TO 44,7% TwVv FaAAwV, To 37% TwV KAToikwv Tou Hv. BaoiAsgiou kal To 39,8% Twv Ionavwv.

Me @iloug npoTipgoUv va Ta&idevouv T0 27,7% Twv Meppavayv, 1o 24,6% Twv FAAAwy, To 28,1% TwVv KaToikwv Tou Hv. BaoiAeiou
Kal 7o 29,2% Twv Ionavwv. ZnuavTiko €ival kal To NoocooTo TwV solo Ta&IdiwTwy nou avépxeral oto 16,9% Twv Meppavwy, 1o 16,6%

TwVv FaAAwv, 10 18,1% Twv KaToikwv Tou Hv. BaaoiAegiou kai, Aiyo nmio xaunAd, oto 11,6% Twv Ionavwv.

6 vIn the next 12 months, who do you intend to go on vacation with abroad? / When taking vacations abroad, who do you typically go with?” Note: This question is asked to all
respondents who have said has started planning a vacation abroad in the next 12 months or typically takes vacations abroad, but not in the next 12 months. (epwTnon noAAaniwv
anavtioewy)
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4.7 Toug enopevoug 12 pnveg, 11 didpkelag Ta&idi/a okKoneUETE va KAVETE;”’

| reouavia | roANia Hv.Bagikeio| Ionavia _

Tagid! pe diapkeia 1-4 nuépes (mini break/long weekend) 25,6% 31,0% 33,9% 36,1%

TagiS! we Bidpkeia 57 nuépes _ asg%  4s3%l 57,1%  seds

Ta&id ye diapkeia avw Twv 7 nUEPWY 41,7% 43,4% 27,0%

Mnyn: GWI, Ene&epyaocia: INSETE Intelligence

Avaopika pe Tnv dlapkela Tou Ta&idloU Toug endphevoug 12 UAVEG, N NpoTiKnon €ival kupiwg o€ Ta&idia peydAng N heoaiag didpkeiac.

Mo avaAuTikd, Ta&idl pe didpKela Avw TwV 7 NUEPWV NPOTINA To 57,6% Twv Meppavwv, 1o 41,7% Twv FaAAwv, To 43,4% Twv
KaToikwv Tou Hv. BaaoiAgiou kai To 27% Twv Ionavov.

AkoAouBei To Ta&idlI e didpkela 5-7 nUEPEG To onoio MpoTINA To 45,9% Twv Mepuavayv, 1o 46,3% Twv FaAAwv, To 57,1% Twv
KaToikwv Tou Hv. BaoiAgiou kal To 54,4% Twv Ionavov.

Tag&idl pe diapkeia 1-4 nueEpeg (mini break/long weekend) npoTipd 1o 25,6% Twv Meppavay, To 31% Twv FaAAwv, T0 33,9% Twv
KaToikwv Tou Hv. BaaoiAegiou kai To 36,1% Twv Ionavov.

7 “In the next 12 months, which type[s] of break do you intend to take abroad?” Note: This question is asked to all respondents who have said has started planning a vacation
abroad in the next 12 months. (epwTnon noAAanAwv anavrioswv)
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4.8 Touc eNOHPEVOUC 12 PAVEC, NOIEC ano TIC NAPAKATW XWPEC, OKEPTEDTE VA EMIOKEPOEITE; S

IraAia ISEE% 1onavie ISR onavie PSESE rove 24w
Ionavia _ ITaAia 20,9% raiAia 21,2% raAAia 23,2%

AucTpia 18,5% MopToyaAia 17,3% ITaAia 21,1% MopToyaAia 19,5%
FaAAia 18,0% Hv. Baoikeio 12,9% HMNA 20,7% Hv. BagiAelo 15,6%
EAAGDa 17,6% EAAGGa 12,8% EAAGBa 20,0% HMNA 13,2%
MopToyaAia 13,6% HMA 10,3% MopToyaAia 16,3% reppavia 11,5%
Kpoartia 12,9% Feppavia 8,5% Kavapieg Nriool 13,9% EAAada 10,3%
Kavapieg Nfool 12,1% Mapoko 8,0% Kpoartia 10,7% Kavapieg Nfool 8,7%
HMA 11,9% Kavdpieg Nrjgol 7,3% Toupkia 10,7% IpAavdia 7,2%
Toupkia 10,9% Ianwvia 7,1% reppavia 10,0% NopBnyia 6,7%
EABeTia 10,3% EABeTia 7,0% Kavadag 8,5% EABeTia 6,0%
NopBnyia 10,1% Kavaddg 6,1% MaATa 7,5% AAAEG Eupwnaikés XWPEG 5,5%
Hv. Baagiksio 9,8% IoAavdia 6,0% IpAavdia 7,4% MEeEIKO 5,0%
Zoundia 9,7% IpAavdia 5,6% NopBnyia 7,1% KpoaTia 4,9%
TauAavdn 8,4% KpoaTia 5,4% EABeTia 6,5% AuoTpia 4,8%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

SXETIKA PE TIG XWPEG NOU OKEPTOVTAI Ol UNO PEAETN AYOPEG va eNOKEPBOUV TOUuG eNOEVOUG 12 uAveg, N EAAGda BpiokeTal oTnv 5"
B€on via TI¢ ayopeg TnG Meppaviag, Tng FaAAiag kal Tou Hv. BaaoiAeiou kal otnv 7" B€on yia Tnv ayopd Tn¢ Ionaviag, nou ndn otnv
evoTnTa 4.5 OXETIKA PE To €idog Tou Ta&idiou, pavepwbnke n diagoponoinon TnG Ionaviag wg npog 1o Beach/Coast kaTtaypagovTag
XaUNAOTEPA NOCOOTA OE OXEON ME TIG AAAEC UNO PEAETN ayopeC. A&iCel ONwWG va onueIwBEei oTI n dlaopd o€ NpoTiunon META&u Tng
EAANGDAG Kal TwV XwpwV nou nponyouvTal katda pia r duo B€oelg €ival TG TA&ewg TNG 1 N.J. 1 AIlYOTEPO KAl Ol XWPEG AUTEG €ival €iTe

noAU peyaAuTepeg (nx MFaAAia i Hv. BaciA€lo) €ite noAU nio eUkoAa npooBacipeg akopa kal odiIkwg (N AuoTtpia ano Mepuavia).

8 “In the next 12 months, which of these places, if any, are you considering to visit on vacation?” Note: This question is asked to all respondents who have said has started
planning a vacation abroad in the next 12 months. (epwTnon noAAanAwv anavrnoewv)
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Mo €1d1kd, avda ayopd, ol Ton 5 XWPEC Nou OKEPTOVTAl va €MICKEPOOUV, 01 UNO PEAETN AYOPEG, OTO EEWTEPIKO TOUG eNOPEVOUC 12

MNVEC, givai:

> [a Toucg Mepuavouc: Italia (28,2%), Ionavia (26,9%), AuoTpia (18,5%), FaAAia (18%), EANGDa (17,6%). Na onueiwOei OTI

n ITaAia kalr n AuoTpia ival NpoopIiouoi Nou euvoouvTal Kal Je eUKOAN 0dikn NnpooBacn and Tn Mepuavia.

> Ta Toug FaAAoug: Ionavia (31,5%), ITaAia (20,9%), MopToyaAia (17,3%), Hv. BaaoiAeio (12,9%), EAAGda (12,8%).

> Ta To Hv. BaaoiAeio: Ionavia (34,9%), MaAAia (21,2%), ItaAia (21,1%), HNA (20,7%), EAAGda (20%).

> Ta Toug Ionavouc: ItaAia (29,4%), FaAAia (23,2%), MopToyaAia (19,5%), Hv. BaaciAeio (15,6%), HMNA (13,2%).
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4.9 Me Baon TNV/TIC XWPA/eC nou €NIAEEATE OTNV NPONYOUMEVN EpWTNON, NOCN EKTIMATE OTI Ba €ival n didpkela

Tou Ta&idioU, anod Tov TONo SIAPOVAG 0aG, WG TOV NPOOPICHO TwV dlakonwyv odc;?

| repuavia | raMia_|Hv.Baoikeio| Ionavia
Méxp 3 dpeg (short-haul)  [Z9,60 |75, 70 s, 50 T8 260

3 - 6 wpeg (mid-haul) 41,0% 31,9% 44,7% 36,9%
MNavw ané 6 wpeg (long-haul) 33,9% 36,9% 40,3% 30,6%

Mnyn: GWI, Enegepyacia: INSETE Intelligence

Avapopika ue Tnv didpkeia Tou Ta&idioUu anod Tov TOMo dIAPOVNG NPOG TOV NPoopIoud Twv diakonwy, n NPoTiunon €ivar ye diagopd
oe Ta&idia short-haul pe diapkeia AlyoTepn and 3 wpeg. To yeyovog 0TI n EAAGda dev eival short-haul npooplouog og NOAAEG

NEPINTWOEIG, ANOTEAEI CUYKPITIKO HEIOVEKTNHA.

Mo avaAuTika, Ta&idl short-haul pe didpkeia AyoTepn Twv 3 wpwv eMAEyel To 79,6% Twv Mepuavwv, To 75,7% Twv FAAAwv, To

75,8% Twv KaToikwv Tou Hv. BaagiAgiou kal To 78,2% Twv Ionavwv.

AkoAouBei To Ta&idl mid-haul pe didpkela 3-6 wpwv, TO OMnoio NMPoTINA To 41% Twv Mepuavwy, To 31,9% Twv FaAwv, T0 44,7%

TwV KAaToikwv Tou Hv. BaoiAeiou kai To 36,9% Twv Ionavawv.

Ta&idl long-haul pe didpkela peyaAuTepn Twv 6 wpwv eniAéyel To 33,9% Twv Meppavayv, 1o 36,9% Twv FaAAwv, 1o 40,3% Twv

KaToikwv Tou Hv. BaoiAgiou kal 1o 30,6% Twv Ionavwv.

9 “This data is based on the country for international vacations question.” Note: This segmentation is asked to all respondents who have said has started planning a vacation
abroad in the next 12 months. (epwTnon noAAanAwv anavrioswv)
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4.10 Touc eNOPEVOUC 12 PNVEC, UE NOIO JEOO OKOMEUETE va TAEIOEWETE NPOC TOV MPOOPIoPO TwV diakonwv odg; 10

Zkagog / nAoio 4,0% 3,9% 6,0% 4,5%
New@opeio / nouApav 11,9% 5,8% 8,2% 5,4%
Campervan / AuTokivoudevo / TpoxooniTo 2,4% 3,0% 0,8% 2,4%
MoTooIKAETa 2,5% 0,5% 0,9% 1,1%
Ao pou auTokivnTo 39,2% 25,2% 15,4% 19,3%
AsponAdavo 65,8% 73,1% _—
Evoikialéopevo auTokivnTo 6,8% 5,6% 7,4% 7,.2%
Tpévo 21,9% 21,8% 18,0% 12,4%
AAAo 0,7% 0,9% 0,6% 0,6%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

Ava@opIka JE TO HECO PE TO OMOI0 OKOMEUOUV va TA&IDEWYOUV NPOG TOV NMPOOoPIoHO TwV OIAKONWV TOUC, TOUG ENOPEVOUG 12 PNVEC, N
enikpaTéoTepn Pe dlapopd andvrTnon oTIC und PEAETN aAyopEG, NTAv To agponAdvo, akoAouBouUpevn and auTokivnTo Kal TPEVO. QG

€k ToUTOU, €I10IKA YIa TIG ayopEG TNG Meppaviag kal Tng FaAAiag, euvoouvTal ol YEITOVIKEG TOUG XWPEG WG NPOOPICHOI dlakonwy.

Mo avaAuTikda, ye agponAdvo okonevel va Ta&IdEWel Npog ToOV NPOOoPIoHO Twv dIAKONWY Toug, To 65,8% Twv Meppavwy, 10 73,1%

TwVv FAAwV, To 82,2% Twv KaToikwv Tou Hv. BaoiAsiou kal 1o 86,1% Twv Ionavwv.

Me 31kO TOUG aUTOKivNTO OKONEUEl va TA&IBEWEI NPOG TOV NPOOPICHO TWV dlakonwyv Toug, To 39,2% Twv Mepuavwy, To 25,2% Twv

FraA\wv, 1o 15,4% Twv KaToikwv Tou Hv. BaoiAeiou kal 1o 19,3% Twv Ionavwv.

Me TpEvo okoneuel va Ta&IdEWEl Npog ToV NPOOPICHO TwV dIaKonwyv Toug, To 21,9% Twv Mepuavwyv, 1o 21,8% Twv FaAwv, To 18%

TwV KAToikwv Tou Hv. BaoiAeiou kai 1o 12,4% Twv Ionavwv.

10 %1y the next 12 months, how do you intend to travel to your vacation abroad?”. Note: This question is asked to all respondents who have said has started planning a vacation
abroad in the next 12 months. (epwTnon noAAanAwv anavrioswv)
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4.11 Noio €ival To peyebocg TG dandavng oag yia dIakonec Toug endPevous 12 pnveg; it

NiyoTepo ano o,TI Eodeuw auvnBwg 15,2% 19,9% 16,5% 17,0%
'‘Ocgo Eodeuw guvhbwg

MepicodTeEpO and o,TI EodeUw ouvhBwg 30,8% 29,4% 28,5% 36,0%
Asv EEpw 3,6% 3,4% 4,3% 2,9%
(MepicodTepO - AiyoTepO) ano 6,71 Eodelw cuvriBwg 15,6% 9,5% 12,0% 19,0%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

Ava@opika Je To PEyeBoC TNG dandavng yia dIaKONEG TOUG €NOPEVOUC 12 UNVEG, N €NIKPATECTEPN ME dlapopd andvrTnon oTic unod
MEAETN ayopeg, nTav OTI npoTiBevtal va &dewouv OTI Eodeuouv ouvnBwe, evw oTn OsUTeEPn BEon NTav n dnAwon OTI €ival
dlaTeBeipévol va E0dewouyv NeploadTEPO and 600 Eodelouv cuvnBwG, pavepwvovTag pia didbeon revenge travel, npog avanAnpwaon

TwV JIAKONWV Mou eVOEXONEVWG oTEPNONKaAv Adyw covid.

Mo avaAuTika, okonevouv va &odewouv 6oa &odeuouv cuvnBwg, To 50,3% Twv Mepuavwyv, 10 47,2% Twv FaAAwv, To 50,8% Twv

KaToikwv Tou Hv. BaoiAgiou kal 1o 44,1% Twv Ionavwv.

MNepliocoTepo an’oco &odelouv ouvnBbwg, okoneuel va Eodewel To 30,8% Twv Meppavav, 10 29,4% Twv MAAwv, To 28,5% Twv

KaToikwv Tou Hv. BaoiAgiou kal To 36% Twv Ionavwv.

AlyoTEPO an’6co £odeuouv auvnBwc, okoneuel va E0déwel To 15,2% Twv Mepuavwv, 1o 19,9% Twv FAAAwvY, To 16,5% TwVv KATOIKWV

Tou Hv. BaagiAgiou kal To 17% Twv Ionavov.

1 vHow much are you considering spending on vacation(s) abroad in the next 12 months?” . Note: This question is asked to all respondents who have said has started planning
a vacation abroad in the next 12 months.
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4.12 Toug endPeVOUC 12 PNVEG, NOU OKOMEUETE va WEIVETE OTIC OIAKONEG 0aG OTO EEWTEPIKO; 12

Ze gva deUTEPO ONITI NOU AviKEl O eUEva / oikoyEvela / gidoug 6,0% 8,6% 5,7% 5,1%
Ze okdagog / nAoio 5,2% 2,0% 6,2% 2,8%
2e Campervan / AUTOKIVOUMEVO TPOXOGMITO 3,2% 5,2% 1,4% 2,4%
Ze TpoxOONITO / CTATIKO ONiTI / TPEIAEP TpOXOOoTITOU 3,9% 6,1% 3,5% 1,6%
Ze caAg / kaTaguyio 22,2% 4,9% 7:1% 4,5%
Ze Eevava [/ bed & breakfast 16,7% 25,9% 14,4% 4.0%
T XOOTEA 6,7% 3,0% 5,2% 13,1%
ze Eevodoyeio / MoTeEA _ 59,4% _—
Evoikialopevn eE0XIKN KAToIKIA 24,0% 25,0% 19,5% 24,2%
Aiapovn/PiAogevia pe piloug / oikoyEvela 12,8% 22,0% 18,1% 12,6%
Ze oknvh / Kaunivyk 6,7% 3,2% 3,8% 2,7%
AAAO 1,0% 2,1% 1,8% 1,1%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

SXETIKA YE TO NMOU OKOMEUOUV VA WEIVOUV Ol UNO PEAETN AYOPEC OTIC OIAKOMEG TOUG OTO £EWTEPIKO TOUG EMOMPEVOUG 12 WNVEG, Ol
anavTnoeig eival NoAudIAoTaTeG Kal xapakTnpidovral anod dIapopETIKEG NPOTINNCEIC. Q0TOCO, N ENIKPATECTEPN ME dla@opd andvTnon
gival To Eevodoxeio/HoTEN, MFeppavia (69%), MaAAia (59,4%), Hv. BaoiAeio (71,5%), Ionavia (75,2%) kai akoAouBei n evoikialdopevn
e€oxikn kartoikia, Meppavia (24%), FaAAia (25%), Hv. BagiAeio (19,5%), Ionavia (24,2%) kai n diapovh/@iAo&evia o @iAoug n
ouyyeveic, Meppavia (12,8%), FaAAia (22%), Hv. Baoileio (18,1%), Ionavia (12,6%). EvdiapEpov napouaialel n €nmAoyrn Tou

oaAg/kaTaguyiou yia To 22,2% Twv Feppavwy, eve Ta NooooTd ival noAU nio XapnAd yia TiG AAAEC ayopeEg.

12 v1n the next 12 months, where do you intend to stay when vacationing abroad?” Note: This question is asked to all respondents who have said has started planning a
vacation abroad in the next 12 months. (epwTnon noAAanAwv anavrnoewv)
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4.13 ZTIC endPeveC OIAKOMEC 0AC OTO EEWTEPIKO, Ti MOCO NpoTiBeoTe va danavnoesTe yia diapgovn, ava

dlavukTepeuon; 13

55 1 AlyoTepo 10,8% 55 ) AiyoTtepo 14,8% 50 n AiyoTepo 6,1% 451 AiyoTtepo

56-85 - 56-85 51-75 17,9%  46-65

86-115 - 86-115 - 76-100 - 66-85

116-145 15,6% 116-145 12,3% 101-125 12,3% 86-105

146-170 10,2% 146-170 8,2% 126-150 13,2% 106-125 11,2%
171-225 6,3% 171-225 5,1% 151-200 8,9% 126-170 8,3%
226-280 2,6%  226-280 1,9%  201-250 4,0% 171-215 3,0%
281-335 1,8% 281-335 2,5% 251-300 2,4% 216-260 2,3%
336+ 1,1% 336+ 0,9% 301+ 2,5% 261+ 0,6%
Ag yvwpilw 8,4% Ac yvwpilw 7,1% Ac yvopilw 10,5% Ag yvwpilw 6,0%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

Avagopikad Pe To Nocod nou eival diatebeiPevol va EodEwouv yia diagovn ava dIavUKTEPEUON ava aTopo (CupnepIAauBavouevwyv
POPWV), Ol ENIKPATECTEPEG ANavTnoei§ eival 56-85 € ka1 86-115 € yia Tn leppavia (20,7% kail 22,4% avTtioToixa) kal Tn FaAAia
(24,5% kai 22,6% avTioToixa). Z1o Hv. BacgiAelo ol enikpaTéoTepeg anavTnoelg ival 51-75 £ (17,9%) kal 76-100 £ (22,1%), evw
otnv Ionavia 46-65 € (21%) kal 66-85 € (21,3%).

Movo To 12% Twv eppavav, 170 9,5% Twv FAAwV kal To 6% Twv Ionavwyv eival diatebeipyevo va Eodeéwel navw ano 170 € ava

dlavukTEpeuan. X1o Hv. BaagiAelo, To 18% cival diatebeipevo Eodewel navw and 150 £ ava diavukTEPeUON.

13 w0on your upcoming vacation(s) abroad, how much per night would you be willing to spend on accommodation?”. Note: This question is asked to all respondents who have said
has started planning a vacation abroad in the next 12 months.
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4.14 MMolo and Ta napakdaTtw apps N sites xpnoipgonoleite cuvnBWC yia va KAveTe kpatnon yia Tn diaygovn oag; 4

Booking.com  [NMMMMMSGISH  Booking.com  [INNNGIG0

Booking.com MMM  Booking.com  [NMMNASI000
0 ssau  Airbnb 19,7%  Airbnb 20,7%

Check24 26,8% Airbnb

Expedia 19,5% Other 18,1% TUI 19,2% Trivago 17,8%
Trivago 19,3% Trivago 11,4% Expedia 18,8% TripAdvisor 11,5%
Airbnb 18,5% TripAdvisor 11,1% Other 16,5% Other 11,1%
Other 16,9% Hotels.com 10,5% Trivago 14,7% Edreams 7,7%
TUI 16,6% Expedia 6,4% TripAdvisor 12,6% Expedia 6,3%
HolidayCheck 11,2% Lastminute.com 4,7% Hotels.com 12,1% KAYAK 5,3%
TripAdvisor 7,8% KAYAK 3,5% Lastminute.com 7,6% Hotels.com 4,8%
Skyscanner 4,0% Skyscanner 2,5% Skyscanner 3,9% Skyscanner 4,4%
Hotels.com 3,8% Edreams 1,9% KAYAK 3,7% Trip.com 1,9%
Opodo 3,7% Trip.com 1,8% Trip.com 2,3% Lastminute.com 1,6%
Lastminute.com 3,1% Opodo 0,9% Vrbo 1,6% Agoda 1,1%
KAYAK 2,5% Agoda 0,6% Travel Republic 1,5% Priceline 0,5%
Ebookers 1,4% HolidayCheck 0,4% Agoda 1,2% Couchsurfing.com 0,4%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

Kal 0TI 4 uno PNEAETN ayopEG, PpaiveTal N Kupiapxn npoTignon otn Booking wg app N site yia kpdtnon nou oxeTileTal Ye Tn diapovn.
WnA&g B€osig kal yia Airbnb, Expedia, Trivago, avaAloya Tnv ayopd. Mo avaAuTikd, Ta Ton 3 apps n sites yia kpdtnon nou oxeTileTal
Me Tn diapovn €ival: otn Mepuavia: Booking (50,2%), Check24 (26,8%), Expedia (19,5%), otn FaAAia: Booking (43%), Airbnb
(39,4%), Trivago (11,4%), oto Hv. BaaciAeio: Booking (36,5%), Airbnb (19,7%), TUI (19,2%), otnv Ionavia: Booking (62%),
Airbnb (20,7%), Trivago (17,8%).

14 “Which of these sites or apps would you typically use for booking accommodation?” Note This question is asked to all respondents who have said has started planning a
vacation in the next 12 months or typically takes vacations. (epwTnon noAAanAwv anavrnoewv)
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4.15 'OTav okEPTEOTE va TAEIDEWETE OTO ECWTEPIKO I OTO EEWTEPIKO, Ti MOOO €ioTe dIATEDEIPEVOI va EODEWETE O€

pia short-haul ntAon (pe diapkeia AlyoTepn ano 3 WpPeC), HET' enioTpoPnc;L>

59 EUR 1) Aiy6Tepo ava nTrjon 7,3% 59 EUR 1) AiyoTepo ava ntron 9,0% 49 GBP fj Aiy6Tepo ava nTrion 4,8% 39 EUR n) AiyéTepo ava nTrion 8,9%
60-109 EUR ava nTtrion 15,0% 60-109 EUR avé nTrign 20,8%| 50-99 GBP ava nTron 40-79 EUR ava nTrion

110-159 EUR avd ntron 110-159 EUR ava ntrhon - 100-149 GBP ava nTnon 80-119 EUR ava ntnon -
160-209 EUR ava ntron - 160-209 EUR ava ntnon 16,2%  150-199 GBP ava nTrion _ 120-169 EUR ava nTrion 16,5%
210-259 EUR avd nTrion 11,8% 210-259 EUR ava nTrion 9,0%  200-249 GBP ava nThon 13,2%  170-219 EUR ava nTron 7,6%
260-319 EUR ava ntron 6,5% 260-319 EUR ava nthon 5,4%  250-299 GBP ava nTrion 5,3%  220-269 EUR ava ntron 2,0%
320+ EUR ava ntron 4,9% 320+ EUR ava ntrion 7,8% 300+ GBP ava ntrion 4,2% 270+ EUR avé nTron 2,5%
Ae yvwpilw 13,7% Ae yvwpilw 7,3%  Ae yvwpilw 13,5%  Ae yvwpilw 4,9%

Mnyn: GWI, Ene&epyaocia: INSETE Intelligence

Avaopikda Pe To Noao nou eival diatebeiyevol va EodEwouy yia pia short-haul nTrion ecwTepikoU N eEwTepPIKOU Pe didpKela AlyOoTeEPN
TWV 3 WPWV, CUUNEPIAANBAVOUEVWOV OAWV TWV POPWV, Ol ENIKPATECTEPEG anavTnoelg eival 110-159 € kal 160-209 € yia Tn Meppavia
(19,4% kai 21,4% avTioToixa). =tn FaAAia ol enikpaTEOTEPEG anavTnoelg €ival kal 60-109 € kar 110-159 € (20,8% kail 24,5%
avtioToixa). 1o Hv. BaaciA€lo ol enikpaTeaTepeg anavTnoelg eival 100-149 £ (21,5%) kar 150-199 £ (19,8%), evw otnv Ionavia
40-79 € (30,5%) ka1 80-119 € (27,1%).

Avw Twv 210 € ava ntAon short-haul, eival diatebeipevo va nAnpwaoel To 23,2% Twv Meppavwv kal 1o 22,2% Twv FaAAwv, evw oTo
Hv. BagiA&lo To 22,7% cival diatebelyevo va nAnpwoel avw Twv 200 £ ava ntAon. Ztnv Ionavia, poAIg To 12,1% cival diaTeBeIyevo

va nAnpwoel avw Twv 170 € ava nTtAon.

15 "Thinking about domestic or international travel, how much are you willing to spend on a short haul flight (less than 3 hours)? Thinking about a return flight, to your
destination and back, for one traveler”. Note: Respondents only saw this question if they said they travel by plane for vacations.
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4.16 'OTav OKEPTEOTE va TAEIDEWETE OTO EWTEPIKO, Ti

ntnon (3-6 wpwv), YET’ €ENIOTPOPNC; 1o

314 EUR i AiyoTepo ava nTron

315-374 EUR ava ntron

12,1%

314 EUR ) AiyoTepo avé nticn -

315-374 EUR ava ntron

nooo ciote diaTeBeipgevol va E0dEWeTe o€ Yia mid-haul

299 GBR i AlyoTepo ava nThRon _

300-349 GBP ava nTron

264 EUR 1 AiydTtepo ava ntnon -

265-314 EUR ava nTrion

375-434 EUR ava nTtrion 375-434 EUR ava nTron 16,7% 350-399 GBP ava ntrion 14,6% 315-364 EUR ava ntron 15,0%
435-494 EUR ava ntrion 435-494 EUR ava nTAon 12,2% 400-£449 GBP ava ntnon 12,6% 365-414 EUR ava nTrion 8,7%
495-564 EUR ava nTron 11,7% 495-564 EUR avad nTron 8,6% 450-499 GBP avd nTrnon 8,4% 415-474 EUR ava ntrion 4,9%
565-634 EUR ava ntron 4,4% 565-634 EUR ava ntron 6,4% 500-599 GBP ava nTron 6,9% 475-534 EUR ava nTtion 2,9%
635+ EUR ava nTron 4,6% 635+ EUR ava ntnon 7,8% 600+ GBP ava ntrion 4,9% 535+ EUR ava nTtion 2,8%
Ag yvwpilw At yvwpilw 8,5% Ac yvwpilw 15,3% Ae yvwpilw 5,6%

Mnnyn: GWI, EneEepyacia: INSETE Intelligence

Ava@opikd@ PE TO NocO nou cival diatebeipevol va Eodswouv yia pia mid-haul ntrion eEwTtepikoU pe didpkela 3-6 wpwyv,
oupnepIAaPBaAvouEVWY OAWV TwV POPWYV, Ol ENIKPATESTEPEG ANAVTNOEIG €ival 375-434€ kal 435-494 € yia Tn Mepuavia (17,8% kai
17,1% avTioToixa). ZTn F'aAAia ol eNikpaTESTEPEG aNavTAOEIG gival «314 € n AiyoTepo» kal 315-374 € (19,7% ka1 20,2% avTioToixa).
>To Hv. BaciA€io o1 ENIKPATESTEPEG ANAvTNOEIG eival «299 £ R Aiyotepo» (19,1%) kar 300-349 £ (18,3%), evw otnv Ionavia «264
€ N AiyoTtepo» (32,6%) kal 265-314 € (27,4%).

Avw Twv 495 € ava ntion mid-haul, €ival diatebeipevo va nAnpwaoel 1o 20,7% Twv Mleppavwy kal To 22,8% Twv NaAAwv, evw oTo
Hv. BaagiAgio To 20,2% cival diatedeigevo va NnAnpwoel avw Twv 450 £ ava nthon. =tnv Ionavia, poAig To 10,6% cival diaTedeIyeEvo

va nAnpwoel avw Twv 415 € ava nTthon.

16 "Thinking about international travel, how much are you willing to spend on a mid-haul flight (3-6 hours)? Thinking about a return flight, to your destination and back, for one
traveler”. Note: Respondents only saw this question if they said they travel by plane for international vacations planned or travel by plane for international vacations typically
taken.
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4.17 NMooo ouxva voIKIaldeTe auTokivnTo KATa Tn dIdpKeId TwV dIAKONWV 0ag 0To eEWTEPIKO; L7

Tig NEPIOCCOTEPES POPECS 6,5% 10,6% 6,2% 9,0%
Kanoleg qpopeg 23,6% 26,0% 23,9% 29,0%
Znaviwg 25,8% 28,4% 24,2% 26,6%

More L a3 se7el 4ne% 349%

Mnnyn: GWI, EneEepyacia: INSETE Intelligence

Ava@opika PE TNV €VOIKIAON AUTOKIVATOU Katda Tn didpkela d1akonwv OTo €EWTEPIKO, KAl OTIC TECOEPIC AYOPEC, N ANAVTNON HE TN
MEYAAUTEPN ouxvoTnTa NTav n anavrnon «MoTte». Mo avaAuTikd, To 42,3% Twv Feppavwv kal To 45,6% Twv NoAITwV Tou Hv.
BaoiAeiou anavtnoav 0TI NoTE dev evolkialouv auTokivnTo KaTtda Tn Ol1dpKela TwV dIAKONWV TOUG OTO £EWTEPIKO, EVW TA MOCOOTA
nTav Aiyo nio xapnAa otn FaAAia (34,7%) kai Ionavia (34,9%).

To 10,6% Twv FAAwv kal To 9% Twv Ionavov anavrnoe OTI TIGC NEPICOOTEPEG POPEC VOIKIAZEl AuToKivnTO OTIG OIAKOMEG OTO

€EWTEPIKO, EVW TA NooooTd oTn Mepuavia (6,5%) kai To Hv. BaagiAeio (6,2%) ATav xaunAoTepa.

«Kanoleg popec» voikialel autokivnTo To 23,6% Twv Meppavay, To 26% Twv FMaAAwv, To 23,9% Twv NoAITwv Tou Hv. BaagiAgiou kai

TOo 29% Twv Ionavwv.

«Znaviwg» voikialel autokivnTo 10 25,8% Twv Mepuavayv, 1o 28,4% Twv FAAAwv, To 24,2% Twv NoAITwV Tou Hv. BaadiAgiou kai To

26,6% Twv Ionavwv.

17 “"How often do you rent a car when vacationing abroad?” Note: This question is asked to all respondents who typically take vacations abroad.
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5.MapapTnHa

AvaAuon anavtnoswv ava Xwpa Pe Baon tTnv nAikiakn diapBpwaon

AkoAouBouUv ol anavTnoelg he Baon Tnv nAiakn d1dpBpwan yia Tig eEeTalOPEVEG AYOpPEG.

17,9%  18,9%

16,7%

14,9%  17,0%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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5.1 Tleppavia

14,3%

Mnyn: GWI, Enegepyacia: INSETE Intelligence

1. MNpoBeon dlakonwv TOUG ENOPEVOUC 12 HUAVEG

| 1624 | 2434 | 3544 | 4554 | 5564 | reppavia |
SKonEdtw v KAV BIGKONEG OTO SEWTEpIKS TOUG ENBUEVOUS 12 Hrive | e30%  830%  755%  700%  678%  751%
EX® Gpioe! va 1poYPaHKATIC BIaKonéG oTo cEwTepIKS TouS enbuevous 12 wives LU 77,300 (770 69,9%  681%  eea% 71,3

ZuvnBwg Kavw B1aKkoNEG OTO EEWTEPIKO

ZuvnBwg kavw Blakoneg aTo sEWTEPIKO, aAAd G)1 Toug ENOPEVOUG 12 Jrjveg

Mnyn: GWI, Ene&epyacia: INSETE Intelligence

2. Toug enopevoucg 12 urveg, nooa Ta&idia okoneUETE va KAVETE OTO EEWTEPIKO PJE TOUAAXIOTOV Wi JIAVUKTEPEUON;

_mmmmm

17,0% 17,0% 24,5% _—
-2 e sasw snew  suewm 4w s29%
3-4 23,6% 17,2% 11,2% 12,6% 12,3%
5-6 3,8% 10,7% 2,4% 1,2% 2,7%
7-8 2,9% 0,9% 1,7% 0,4% 0,6%
9-10 0,8% 0,0% 0,5% 0,8% 0,3%
Méavw ané 10 1,5% 0,8% 2,0% 1,5% 2,6%

Mnyn: GWI, Enegepyacia: INSETE Intelligence
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3. Ti ano Ta napakdaTw nepiypagel KAAUTEPA TOV NPOYPAUMATIONO TwV dIAKONWV 0AC OTO €EWTEPIKO TOUC EMOPEVOUC
12 pnveg;

| 1624 | 2434 | 3544 4554 | 5564 | reppavia_

‘Exw KAeioel / kavovicel JeTapopd yia opicpéva / 6Aa Ta Tagidia pou

'Exw kAeioel / kavovioel diapovn yia opiopeva / oAha Ta Tagidia pou
‘Exw kAeicel / kavovicel dpacTnpidTnTEG Yia opicpéva / oAa Ta Ta&idia pou _
'Exw kavel oxedia aAAd dev Ta €xw KAeicel / kavovioel akdpa
‘EXw kanoieg 19&&qg

Aev TO £XW OKEPTEI AKOpa

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

4. Ta nolouc AOYOUG OKOMNEUETE va KAVETE OIOKONEC OTO EEWTEPIKO TOUC ENOMEVOUC 12 UAVEG;

| 1624 | 243a | 35aa | assa | 5564 | reppavia |
Fia ansAauon / xaA&pwon | s7e%  s3s% 602%  Se8%  SL2%  S60%
Fa va Bidoow éva véo uépos / noAmiows L e23%  406%  489%  53,1%  527%  50,8%
Ma va egspeuviiow TV naiBpo / Giow nepinéreia 245%  9,4%  481%  365%  399%  384%

MNa noAuTtéAsia / nepinoinan eautol / AAAwv 27,2% 26,7% 20,1% 19,2%

MNa va Biwow suneipia {wng

MNa va kavw vEes / ouvapnacTIKES BpacTnpIOTNTES
MNa va anoAauow kaAuTepo kKalpo

MNa va dokiyaocw veo payntod

MNa va Xpnoigonoifow Tnv adeid pou

MNa va enicke@Bw BpnokeuTIka Pvnpeia / xwpoug
MNa va napakoAouBrow abAfuarta

AAAo

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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5. Toug enduevoug 12 PAveg, T €idoug dIAKOMNEG OKOMEUETE va KAVETE; Ti €idoug diakoneg ouvnBileTe va KAVETE;

_mmmmm

Active (ny surfing, avappixnon)

Beach / coast

Camping

City break

Anodpacn oTnv etoxn/enapxia
Kpouadligpa

Fitness (nx nodnAaTto, yoga) -
duon

Resort

Road trip

Safari

IoTionAoia

AEloBgaTa

Spa / retreat

E1di1kA¢g nepioTaong Ta&id (ny yevéBAia, enETeiog)

IaTpikr / KOOUETIKN enEPPfacn

Eniokeyn o= ouyyeveic kal giloug

Mepnatnua / Melonopia

Xelpepiva onop (nx oki)

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

11,6% 2,1%
10,1% %  62%
10,2% 5,5% 14,9% 12,6% 9,9% _
6,6% 6,2% 7,9% 6,3% 75%0 69%
4,1% 12,9% 8,8% 9,7% 7,3% _

3,9% 2,0% 8,7% 3,7%
11,3% 9,1% 12,0% 16,6%
0,0% 1,8% 1,6% 0,5%
3,4% 1,7% 1,1% 0,0%
10,3% 15,6% 21,1% 22,7%
5,5% 6,2% 10,0% 10,6%
4,1% 13,6% 8,0% 5,3%
0,9% 9,7% 3,8% 4,4%
11,0% 17,8% 14,1%

200%  296%  267%  323%  351%

8,9% 5,5% 7,7% 1,1%
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6. TouG enodpevouc 12 PNVEG, JE NMoIoV OKOMEUETE va KAVeTe Ta&idl oTo eEwTePIKO; ‘OTAV NNYAIVETE OTO EEWTEPIKO,

HE nolov Ta&ideveTe ouvnOwC padi;

| 1524 | 243¢ | 3544 | 4554 | 5564 | repuavia_

Mévog pou 22,1% 17,9% 13,2% 16,5% 16,3%

209% 33,10

Me Ta naidia pou / aAAha pEAN TNG OIKOYEVEIAG 16,6%

Me GiAo/giAoug L aamw  332%  246%  240%  175%|  22,7%
Me 7o/ 0vTPOPS Hou o sswl 472% L e3am  s38%
Me To KaToIKidIO Hou 2,4% 3,3% 5,8% 5,5% 5,2% _

Me Ta&idiwTIkd ykpoun 5,9% 6,6% 2,8% 1,5% 3,6%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

. Toug endpevoug 12 pnveg, 11 didpkeiag Ta&idl/a oKoneUETE va KAVETE;

| 1624 | 2438 | 3544 | 4554 | 5564 | reppavia |

32,1% 22,2% 26,8% 20,4%
Tagidl pe diapkeia 5-7 nUEPEG 35,4% 36,7%

TGEiS e B16pKeId 6w TV 7 NHEp@V 4,2 S19%  561% 64,00

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

Tatidl pe diapkeia 1-4 nuepeg (mini break/long weekend) 27,4%
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8. Toug endpevoug 12 PrAVEG, NOIEC ano TIG NAPAKATW XWPEG, OKEPTECTE VA ENIOKEPOEITE;

ItahAia
Ionavia
AuaTpia
FaAAia
EAAada
MopToyaAia
KpoaTia
Kavapieg Nfool
HIMA
Toupkia
EABeTia
NopBnyia
Hv. BaciAsio
Zoundia

TauAavdn

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

9. Me Bdon TNV/TIC XWPA/EC NOoU ENIAEEATE OTNV NPONYOUHEVN €pWTNON, NOON EKTIKATE OTI Ba €ival n diIdpKEIa Tou
Ta&idioU, anod Tov TONo JIAPOVAG 0aG, WG TOV NPOOPICHO TwV dIAKONWV 0dc;

|| 1624 | 2438 | 3544 | as5a | 5564 | repuavia
Mexp 3 wpeq (short-hau)  [NG,208 e, 70 7z20 e 7a3%  79,6m

3 - 6 wpeg (mid-haul) 48,8% 45,4% 32,4% 43,0% 37,4%
Navw and 6 wpeg (long-haul) 34,0% 33,7% 38,6% 28,3% 34,4%_

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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10. Toug endpevoug 12 PAVeG, HE NoIo JECO oKONEUETE va TAEIOEWETE NPOG TOV NPOOPICHO TwV OIAKONWY 0dg;

| 1624 | 2432 | 3544 | 455s | 55064 | repuavia |

ZKagog / nAoio 0,0% 4,6% 2,8% 4,8% 6,6%

New@opeio / nouApav 15,9% 20,7% 8,5% 6,8% 8,3%
Campervan / AuToKIVOUpEVO / TpoXOomiTo 2,2% 1,4% 2,3% 2,2% 3,6%
MoToaikAeTa 2,8% 3,8% 3,0% 2,9% 0,4%

A1k6 ou auToKivATo | aus%  :2,0%  48e%  397%  357% 39,20
AcpomAévo | esA%  68,2%  685%  59,8%  666%  658%

Evoikialopevo auTtokivnTo 8,8% 8,2% 6,0% 5,1% 6,3%
Tpévo 26,7% 31,6% 21,6% 14,8% 15,6%
AAlAo 2,2% 0,0% 0,9% 0,5% 0,4%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

11. Mol €ival To peyedog TG dandvng oag yia dIaKOMNEG TOUG ENOPEVOUC 12 PNVEG;

MAiyoTepo and 6,7 Eodelw cuvhRBwg 16,3% 15,1% 10,5% 23,0% 12,5% _
000 EoBeie ouvABes  3s4%| s44%  507%  s08%| 53,9%  50,3%
Mepiocoepo and 6,7 Eodeuw ouviiBwg | 41,9%  28,3%  32,6%  23,5% 30,4%  30,8%

3,6% 2,4% 6,1% 2,7% 3,1%

Aev Egpw

Mnyn: GWI, EneEepyaaia: INSETE Intelligence
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12. Toug endpevoug 12 PnVeCG, NOU OKOMEUETE va HUEIVETE OTIC OIAKONEC 0AC OTO EEWTEPIKO;

| 1624 | 2434 | 3544 | 4554 | 5504 repuavia

Ze £va O=UTEPO ONiTI NoU avrkel o epeva / olkoyeveld / piloug 4,8% 12,4% 4,6% 5,0% 2,6%
Ze oKagog / nAoio 5,8% 3,6% 2,6% 5,1% 8,9%

Ze Campervan / AUTOKIVOUHUEVO TPOXOGONITO 4,5% 0,0% 5,2% 3,1% 3,9%
Ze TpOXOOoNITO / OTATIKO ONiTI / TPEIAEP TpoxdonITOU 6,9% 5,5% 2,7% 3,2% 2,1%
Ze gaAg / kaTaguylo 26,3% 21,7% 24,1% 21,3% 19,2%

Ze Eevwva / bed & breakfast 13,8% 28,1% 17,6% 9,4% 13,2%
Ze xoaTteh 13,2% 13,4% 1,9% 5,7% 0,9%
=< EevoBoyelo / Moén o seaml 7iam 7oew s ss0m
Evoikialopevn eEoxIKA KaTolKia 28,3% 29,1% 24,2% 18,0% 21,1%
Alapovr/®ihoZevia pe @iloug / oikoyEveia 12,3% 21,0% 9,0% 10,3% 10,8%
Ze oKNVA / Kaunivyk 9,3% 10,3% 6,0% 6,1% 2,5%
‘AAAO 1,8% 1,0% 0,8% 0,5% 1,3%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIG enOpeveC OIAKONEG 0aG 0TO EWTEPIKO, Ti MOCO NpoTiBeoTe va danavnoeTe yia diapovr, ava OIaVUKTEPEUON;

| c | 1624 | 2434 | 3544 | 4554 | 55-64 | reppavia |

55 1 AiyoTepo 10,1% 12,0% 7,1% 12,7% 12,0%
s6-65 e man 126w

g6-115 C aae%  ise%  223%  248%  222%  22,4%
116-145 138%  12,6%  158%  211%  149%  156%

146-170 4,5% 11,0% 7,6% 10,2%
171-225 1,9% 11,2% 8,7% 4,0% 4,5%
226-280 2,2% 2,9% 4,9% 1,1% 1,9%
281-335 2,9% 2,4% 2,2% 1,7% 0,4%
336+ 0,8% 0,0% 1,4% 0,7% 2,3%
Ae yvwpilw 10,6% 5,9% 8,8% 8,8% 8,7%

Mnyn: GWI, Ene&epyaoia: INSETE Intelligence
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14. Molo anod Ta napakdaTw apps N sites xpnoigonolsitTe ouvnOwC yia va KAaveTe KpAaTtnon yia Tn diapgovn odag;

Booking.com [ 47,706 INNNE780 50,400 S206%  45.0%  50,6%

Check24 23,1% 25,8% 26,6% _
Expedia 13,6% 19,7% 28,0% 18,4% 16,7% _
Trivago 15,0% 21,1% 22,8% 17,1% 19,4% _
Airbnb 22,8% 26,5% 19,2% 12,1% 14,1% _
TUI 8,2% 12,5% 18,8% 20,5% 20,1% _
Other 13,2% 10,0% 15,7% 15,9% 24,9% _
HolidayCheck 8,0% 11,7% 11,1% 11,0% 13,0% _
TripAdvisor 13,4% 6,5% 11,1% 3,9% 5,6% _
Skyscanner 9,3% 9,4% 0,0% 1,5% 1,6% _
Hotels.com 0,0% 5,2% 4,5% 1,6% 6,5% _
Opodo 2,2% 6,3% 3,9% 2,7% 2,6% _
Lastminute.com 3,0% 3,1% 3,1% 1,7% 4,1% _
KAYAK 3,1% 4,5% 1,3% 3,4% 0,9% _
Ebookers 0,0% 1,3% 3,8% 1,6% 0,0% _

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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15. 'OTav OKEPTEOTE va TAEIOEWETE OTO ECWTEPIKO I OTO €EWTEPIKO, Ti Nood eioTe diaTeBeIPEVOI va E0OEWETE OE [ia
short-haul nTion (pe diapkeia AMiyoTepn ano 3 wpeG), HET' ENIOTPOPNCG;

| c | 1624 | 2434 | 3544 | 4554 | 5564 [eppavia |

59 ) AiydTepo ava nTAcn

60-109 ava nTron
110-159 ava nTron
160-209 avd ntron
210-259 ava nTron
260-319 ava nTRon
320+ ava nTnon

Ag yvwpilw
Mnyn: GWI, Ene&epyaoia: INSETE Intelligence

16. 'OTaV OKEQPTEOTE va TAEIOEWETE OTO EEWTEPIKO, Ti MOCO €ioTe dlaTeBeIPevol va E0deweTe o€ pia mid-haul nThon
(3-6 wWpwWV), HET' €ENICTPOPNC;
—mmmmmm
314 1 Aiyétepo ava nmon [ 20,0 11,9% % 12,4%

315-374 ava ntAon
375-434 ava nThon
435-494 ava nTraon
495-564 avd nTron
565-634 ava nTron
635+ avd ntron
Ae yvwpilw

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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17.MNbo0 ouxva voikialeTe auTokivnTo KaTda Tn didpKela Twv d1aKONWV 0ag GTo szTslec')'

| 1524 2433 | 3544 | 4554 | 55-64 | rleppavia

TIG NEPICCOTEPEG (POPEG 3,6% 10,2% 5,9% 7.2%
Kanoieg popg 21,6% _ 19,8% 20,6% _
Snaviwe C234%  223%  252%  257%  30,9%  258%
Mot O 397%  ens% 387 473%  436%  42,3%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

5,0%
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5.2 T[aMAAia

| | 16-2a | 2533 | 3544 | 4554 | 5564
17,9%  18,9% [120,8% 20,8%  20,4%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

1. MNpoBeon dlIAKONWV TOUC ENOPEVOUC 12 UAVEG

| 1624 | 2438 | 3544 | 4554 | 5564 | raMia |
ZKONEU Va KGVE BIaKoNES 0T SEWTEPIKS TOUG ENGHEVOUG 12 Ve | esE%w  733%  eye%  6Ls%  sL8%  62,6%
EX® pxioe! va npoypauaTiZe Biakonés oTo cEwTEpIKS Tous enduevous 12 pivee L 61,50 (0,50 | 56,206 5905  49,0% 59,08

ZuvnBwg kavw Slakonég aTo eEWTEPIKS

ZuvnBwg kavw Giakonég aTo eEwTepIkd, aAAd &)1 Toug enopevaoug 12 prveg

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

2. Toug enopevoug 12 unRveg, nooa Ta&idia okoneUETE va KAVETE OTO EEWTEPIKO UE TOUAAXIOTOV Hia dIAVUKTEPEUDN;

_mmmmm

12 © O smew 322% 2% 267%  2,7% 28,2%

3-4 12,0% 9,1% 10,6% 7,9% 7,8%
5-6 6,4% 3,5% 4,4% 7,0% 4,5%
7-8 2,9% 8,4% 3,6% 9,4% 3,5%
9-10 0,4% 5,9% 4,3% 2,2% 2,1%
Mavw and 10 8,6% 14,2% 13,6% 8,3% 11,1%

Mnyn: GWI, EneEepyaoia: INSETE Intelligence
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3. Ti ano Ta napakdaTw nepiypagel KAAUTEPA TOV NPOYPAUMATIONO TwV dIAKONWV 0AC OTO €EWTEPIKO TOUC EMOPEVOUC
12 pnveg;

| 1624 | 2434 | 3544 4554 | 5564 | raMia

‘Exw KAeioel / kavovicel JeTapopd yia opicpéva / 6Aa Ta Tagidia pou 21,1% 21,7% 23,9% 22,7% 23,7%

EX Khcioe! / Kavovioe: Biagovi| yia opiouéva / Aa Ta TaiBia o | 28,8%  31,2%  280%  256%  27,9% 28,4%
‘Exw kAeicel / kavovicel dpacTnpidTnTEG Yia opicpéva / oAa Ta Ta&idia pou 14,6% 22,5% 21,7% 14,2% 13,0%
'Exw kavel oxedia aAAd dev Ta €xw KAeicel / kavovioel akdpa _—_—_
‘EXw kanoieg 19&&qg 19,8% 11,0% 10,4% 14,8% 15,2%
Aev TO £XW OKEPTEI AKOpa 6,5% 3,7% 8,8% 4,1% 5,4% _

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

4. T1a noloug AOYOoUG OKOMNEUETE va KAVETE DIAKOMNEC OTO EEWTEPIKO TOUG ENOMEVOUG 12 UNVEC;

MNa andAaucon / ¥aAdpwaon

MNa va Biwow eva véo PEpaG / noAITIONO

MNa va gkgpeuvriow TNV UnaiBpo / {fow nepIineTeia

MNa noAuTtéAsia / nepinoinan eautol / AAAwv 20,5% 15,6% 23,3% 17,4%
MNa va Biwow suneipia {wng 31,0% 30,7% 29,6% 27,6% 24,7%

MNa va kavw vEes / ouvapnacTIKES BpacTnpIOTNTES 18,7%

Fa va anoAauow kahdTepo Kaips 245%  4L3%  367%  36,0%
Fia va Soxiuéow véo gayno 193%  359%  37,8%  308%  31,8%

MNa va Xpnoigonoifow Tnv adeid pou 22,4% 16,2% 25,1% 19,6%

MNa va enicke@Bw BpnokeuTIka Pvnpeia / xwpoug 30,1%
MNa va napakoAouBrow abAfuarta 5,5% 6,5% 4,7% 2,2%
AAMo 5,3% 8,0% 6,3% 5,0% 8,4%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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5. Toug enduevoug 12 PAveg, T €idoug dIAKOMNEG OKOMEUETE va KAVETE; Ti €idoug diakoneg ouvnBileTe va KAVETE;

_mmmmm

Active (ny surfing, avappixnon) 13,9% 13,2% 11,4% _
Beach / coast L wam 22,1% ____
Camping 9,3% 9,8% 11,5% 3,1% _
City break e oo I S N e Y
Anodpacn oTnv etoxn/enapxia 12,6% 7,5% 20,5% 14,2% 12,7% _
Kpoualigpa 7,3% 6,1% 4,8% 5,9% 4,7% _
Fitness (nx nodnAaTto, yoga) - 8,4% 7,4% 5,8% 4,6% 4,2% _
ouon 3% 32,7%  27,7%  243%  28,7%  28,3%
Resort 11,1% 5,0% 15,6% 9,7% 3,5% _
Road trip 15,4% 6,8% 11,5% 13,0% 19,1% _
Safari 3,0% 5,6% 0,5% 0,5% 1,1% _
IoTionAcia 6,7% 5,1% 2,8% 1,6% 0,0% _
AEloBgaTa 23,5% 20,2% _—
Spa / retreat 2,1% 2,1% 5,2% 4,5% _
E1di1kA¢g nepioTaong Ta&id (ny yevéBAia, enETeiog) 10,8% 10,5% 7,5% 4,9% _
IaTpikr / KOOUETIKN enEPPfacn 6,9% 3,7% 0,7% 1,6% _
Eniokeyn o= ouyyeveic kal giloug 19,2% _ 23,4% 19,1% _
Mepnatnua / Melonopia 20,8% 18,1% 20,4% 21,9% _—
Xelpepiva onop (nx oki) 3,4% 5,2% 3,4% 4,1% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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6. Touc enOHPEVOUC 12 PUAVEC, UE NOIOV OKOMNEUETE va KAvVeTe Ta&idl oTo eEwTePIKO; '‘OTAV NMNYAIVETE OTO EEWTEPIKO,

HE nolov Ta&ideveTe ouvnOwC padi;

| 1624 | 243¢ | 3544 | 4554 | 5564 | raMia

Mévog pou 24,1% 23,8% 13,1% 11,1% 11,1% _
Me Ta naiid pou / GAa pAn TG olkoyveiag O mmam aa7%
Me @iAo/piAous L aesw  21,4% 16,206 21,19% 18,0%  24,6%

Me To/Tn cuvTpopod Hou

Me To KaToIKidIO Hou 5,8% 2,4% 3,0% 3,3% 1,7% _

Me Ta&idiwTIkd ykpoun 4,1% 4,6% 2,6% 0,5% 2,2%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

Touc enopevouc 12 pnveg, T1 didpkelac Ta&idi/a okoneUeTE va KAVETE;

| 1624 | 2433 | 3544 | 4554 | 5564 | TaMia |
Tatidl pe diapkeia 1-4 nuepeg (mini break/long weekend) 37,9% 31,1% 27,9% 27,4% 31,7% _
Tagid1 pe diapkeia 5-7 NUEPEQ __ 39,9% 39,3% _
Tatidl pe SiapkeIa Avw TWV 7 NUEPWYV 30,5% _ _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

38,0%
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8. Touc enopevouc 12 PAVEC, NOIEC anod TIGC NAPAKATW XWPEC, OKEPTEOTE VA EMIOKEPOEITE;

| 1624 | 2430 | 3544 | ass5a | 5564 | raMia |

Ionavia

ItaAia
MopToyaAia
Hv. BaociAsio
EAAGda

HMOA
Teppavia
Mapoko
Kavapieg Nfcol
Ianwvia
EABeTia
Kavadag
Iohavdia
IpAavdia
Kpoaria

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

9. Me Baon TNV/TIC XWPA/EC Nou eNIAEEATE OTNV NPONYOUNEVN EPWTNON, NOON EKTINATE OTI Ba €ival n d1GpKeia Tou
Ta&idioU, anod Tov TONo JIAPOVAG 0aG, WG TOV NPOOPICHO TwV dIAKONWV 0dc;

|| 1624 | 2438 | 3544 | 4554 | 5564 | raMhia
Mexpr 3 wpeq (short-hau)  [NNNNBS,0 67,29 74,50/ 76,60 78a%  75,7%

27,0% 36,1% 38,2% 30,4% 26,3%
Navw and 6 wpeg (long-haul) 28,6% 50,5% 34,0% 32,7% 36,8% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

3 - 6 wpeg (mid-haul)
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10. Toug endpevoug 12 PAVeG, HE NoIo JECO oKONEUETE va TAEIOEWETE NPOG TOV NPOOPICHO TwV OIAKONWY 0dg;

| 1624 | 2432 | 3544 | 4554 | 5564 | raMia |

Zkapog / nAoio 3,1% 5,3% 3,6% 2,6% 4,8%
New@opeio / nouApav 7,9% 3,4% 6,3% 3,1% 9,4%
Campervan / AuToKIVOUpEVO / TpoXOomiTo 6,0% 4,2% 2,5% 0,6% 1,5%
MoTooikAETa 0,0% 1,5% 0,0% 0,9% 0,0%

Alkd pou auTokivnTo 28,6% 25,3% 23,1% 26,5% 22,1%
AcponAavo  eLo% ssi%  712%  773%  67,4%
Evoikialopevo auTtokivnTo 4,1% 5,9% 10,7% 2,6% 4,8%
Tpevo 36,7% 21,3% 17,9% 16,9% 16,9%
AAAo 1,7% 0,9% 1,8% 0,0% 0,0%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

11. Mol €ival To peyedog TG dandvng oag yia dIaKOMNEG TOUG ENOPEVOUC 12 PNVEG;

| 1624 | 2434 | 3544 | 4554 | 5564 | TlaAhia |
AyoTepo and o,T Eodelw ouvnBwg 14,3% _ 18,2% 19,7% 17,1% _
0o Eobetin ouvnBue | ams% 401 49,2 49,0%  499%  47,2%
MepioosTepo and 6,1 EoBetw owvAwe | 32,8%  28,3%  32,0%  256%  28,8% 29,4%

3,9% _

Aev Egpw 5 3,1% 0,6% 5,5% 4,2%

Mnyn: GWI, EneEepyaaia: INSETE Intelligence
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12. Toug endpevoug 12 PnVeCG, NOU OKOMEUETE VA UEIVETE OTIC OIAKOMEC 0AC OTO EEWTEPIKO;

| 624 | 243a | 3544 | 4554 | 5504 raMia

Ze £va O=UTEPO ONiTI NoU avrkel o epeva / olkoyeveld / piloug 13,2% 10,8% 8,9% 4,5% 5,4%
Ze oKagog / nAoio 0,8% 1,6% 4,0% 1,3% 2,4%
Ze Campervan / AUTOKIVOUHUEVO TPOXOGONITO 3,9% 8,8% 7,1% 1,9% 3,8%

O Bew

o 2m

s
Ze TpOXOOoNITO / OTATIKO ONiTI / TPEIAEP TpoxdonITOU 6,6% 4,8% 8,5% 6,0% 4,4% _
Ze gaAg / kaTaguylo 4,3% 5,1% 6,9% 5,1% 2,7% _
Ze Eevwva / bed & breakfast _ 25,9% 24,5% 19,2% 26,4% _
S XO0aTEA 5,6% 4,2% 1,7% 2,2% 0,8% _
Ze Egvodoyeio / MoTEA _ _
Evoikialopevn eEoxIKA KaTolKia 26,0% 28,6% 24,0% 25,5% 19,4% _
Alapovr/®ihoZevia pe @iloug / oikoyEveia 25,8% 19,2% 20,4% 22,6% 23,0% _
Ze oKNVA / Kaunivyk 2,3% 3,3% 4,2% 5,1% 0,8% _
‘AAAO 2,4% 0,0% 1,8% 3,4% 3,0% _

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIG enOpeveC OIAKONEG 0aG 0TO EWTEPIKO, Ti MOCO NPoTiBeoTE va danavnoeTe yia diapovn, ava OIavVUKTEPEUODN;

| c | 1624 | 2433 | 3544 | 4554 | 55-64 | raMia |

S5 Avereps | 19,09  151%  149%  145%  10,2%

56-85 | a7e%  254%  208%  24%  27,0%

86-115 Lm0 7% 27 23,6%  22,0%  22,6%
1% 148%

116-145 4,5% 12,0% 13,7%
146-170 10,5% 6,9% 9,8% 6,6% 7,3%
171-225 0,7% 3,5% 9,4% 6,7% 4,8%
226-280 0,0% 4,8% 2,7% 1,3% 0,0%
281-335 1,8% 5,2% 2,3% 2,0% 0,8%
336+ 0,0% 0,0% 1,2% 1,3% 2,3%
As yvwpilw 6,8% 5,6% 2,4% 9,6% 11,9%

Mnyn: GWI, Enegepyacia: INSETE Intelligence
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14. Molo anod Ta napakdaTw apps N sites xpnoigonolsitTe ouvnOwC yia va KAaveTe KpAaTtnon yia Tn diapgovn odag;

| 1624 | 2434 | 3544 | 4554 | 5564 | raMhia
Booking.com | 40,006 aae06 5706 a1goa NEETE  441%
Airbrb U assW 364k 49,0%  32,6%  30,9%  39,3%

Other 13,0% 15,7% 11,1% 21,7% 23,6% _
Trivago 14,0% 18,4% 11,5% 8,6% 6,4% _
TripAdvisor 16,3% 15,2% 8,6% 10,4% 6,8% _
Hotels.com 8,8% 9,0% 8,3% 13,0% 14,9% _
Expedia 3,8% 6,0% 8,9% 7,9% 5,9% _
Lastminute.com 0,7% 5,6% 6,8% 7,5% 2,3% _
KAYAK 3,4% 4,5% 4,6% 3,4% 2,5% _
Skyscanner 2,9% 2,4% 4,1% 1,3% 2,7% _
Edreams 1,7% 5,4% 0,5% 1,5% 0,4% _
Trip.com 1,7% 4,4% 2,7% 0,0% 0,6% _
Opodo 1,7% 0,8% 0,5% 1,0% 0,7% _
Agoda 0,0% 0,0% 1,0% 1,3% 0,6% _
Ebookers 0,0% 0,0% 0,5% 1,3% 0,0% _

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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15. 'OTav OKEPTEOTE va TAEIOEWETE OTO ECWTEPIKO I OTO EEWTEPIKO, Ti N00d €ioTe diaTebeIPévol va E0JEWETE O Wi
short-haul nTion (pe diapkeia AMiyoTepn ano 3 wpeG), HET' ENIOTPOPNCG;

c | 1624 | 2438 | 3544 4554 | 5564 (oMo |

59 ) AiydTepo ava nTAcn

60-109 ava nTron
110-159 ava nTron
160-209 avd ntron 13,4%

210-259 ava nTron 11,1%

260-319 ava nTRon 3,5% 1,7%
320+ ava nTnon 5,0% 6,2%
Ag yvwpilw 2,0% 5,3%

Mnyn: GWI, Ene&epyaoia: INSETE Intelligence

16. 'OTaV OKEPTEOTE va TAEIOEWETE OTO EEWTEPIKO, Ti MOCO €ioTe dlaTebeIPevol va E0deweTe o€ pia mid-haul nTrhon
(3-6 wWpwWV), HET' €ENICTPOPNC;

| ¢ | 1624 | 2438 | 3544 | 4554 | 5564 | Tahhia |
314§ hyorepo ava nrion [LNMNSHG%  17,6%  19,0%  167%  17,0%  18,7%
315-374avanmon | 22,5%  24,2%  147%  19,6%  19,3%  20,2%
375-434auanmon  158%  18,7%  18,6%  166%  12,8%

435-494 ava nTion _ 14,0% _ 10,0% 6,2%

3,9% 8,0% 10,8% 7,3% 12,7%
565-634 ava nTfon 3,6% 3,7% 11,4% 6,6% 6,7%
635+ avd nTion 1,0% 7,6% 6,0% 12,9% 9,4%

Ae yvwpilw 6,8% 6,2% 3,8% 10,3% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

495-564 avd nTron
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17.Mdo0 ouxva voIkialeTe auTokivnTo KaTa Tn JIdpKeEIa TwV JIAKONWYV 0ag OTO EEWTEPIKO;

|| 1624 | 2433 | 3544 | 4554 | 5564 | TaAhia |
TIG NEPICCOTEPEG (POPEG 12,2% 13,8% 11,1% 7,1% 9,3% _
Kanoes Gopes C o a51%  22,6%  284%  3,5%  22,0%  26,0%
Enavig 17,90 334%  298%  27,3%  325%  28,4%
Mote | 43a% s02%  31,0%  34,0%  362%  34,7%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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5.3 Hv. BaagiAgio

| 4624 253a 3544|4554 556a
16,79 2L4%  21,2% 20,0%  20,6%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence

1.MpdBeon diakonwv Toug ENOPEVOUG 12 UNVEC

| 1624 | 2438 | 3544 | 4554 | 5564 |Hv.Bacikeo
ZKONEU Va KGVE BIaKoNES 0To SEWTEPIKS TOUG ENGHEVOUG 12 Ve | ses%  780%  788%  709%  726%  77,1%
Ex@ apyioe! va npoypauwaTiLe Biakoné oTo eEwrepiks Toug enbuevous 12 wives |I77,306 M7, 406 750 eg0el  ezasel 72,79

ZuvnBwg kavw Glakonég aTo eEWTEPIKO

ZuvhBwe kavw Blakongg oTo sEWTEPIKG, aAAd 6XI Toug endpevoug 12 prveg

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

2. Toug enopevoug 12 unveg, nooa Ta&idia oKONeUETE va KAVETE OTO EEWTEPIKO UE TOUAAXIOTOV Hia dIAVUKTEPEUDN;

_mmmmm

13,5% 22,0% 21, 2% 27, 4%
12 U eoam  anan seen sam sesw S5
3-4 17,5%_ 14,5% 10,6% 13,4%
5-6 6,8% 3,0% 2,0% 2,0% 2,1%
7-8 1,3% 2,2% 4,7% 0,4% 0,5%
9-10 0,5% 0,0% 0,5% 0,0% 0,0%
Mavw and 10 0,0% 0,0% 0,5% 0,8% 0,2%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence
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12 pnveg;

| 1624 | 2438 3544 4554 | 55-64 |Hv.Bacikeio
‘Exw kAeioel / kavovioel peTagopd yia opiopéva / 6Aa Ta Takidia pou _— 23,4% 23,3% _
‘Exw kAeioel / kavovicel diapovn yia opiopeva / oAha Ta Tagidia pou 24,0% _—_—
'Exw kAeioel / kavovicel dpacTnpidTnNTEG Yia opicpéva / 0Aa Ta Tagidia pou 19,8% 17,1% 11,8% 14,3%
‘Exw kavel oxedia aAAd dev Ta €xw KAsicel / kavoviocel akdpa 19,2% 23,8%_ 25,3%

EXW KAMoIEC IGEEG 12,1% 11,7% 23,7% _ 22,5%

Agv TO €XW OKEPTEI AKONA 10,6% 0,7% 6,8% 3,6% 7,3%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

Ma noloug AOYouUG OKOMEUETE VA KAVETE OIAKOMNEG OTO €EWTEPIKO TOUG ENOPEVOUG 12 PAVEG;

| 1624 | 243a | 3544 | 4554 | 5564 |Hv.Bagikeol
Fa anéAauon / xaAdpwon | ssE%  653%  746%  77,5%  780%  70,8%
ra va BItow £va véo épac / nokimiows /0% 50,20 49,5%  469%  619%  49,5%

MNa va e&epeuvnow TNV UnaiBpo / {fow nepinéTeia 29,2% 29,9% 25,4% 27,4% 27,6%
MNa noAuTteAsia / nepinoinon eautol / AAAwv 25,7% 37,4% 33,7% 35,6% 30,1%
MNa va Biwow epneipia wrg 22,3% 18,7% 19,4% 10,0% 18,9%

MNa va kavw vEeg / ouvapnadTikeg BpacTnpIOTNTES _— 23,2% 26,3% 26,2%
Fia va anoAaiow kaAdrepo Kaipd 342  4se%  519%  558%

MNa va doKIHaow VvEo paynTo 27,0% 25,8% 33,9% 24,8%
MNa va Xpnoigonoifow TNV adsid pou 22,7% 20,8% 17,7% 12,1% 6,6%
MNa va enioke@Bw BpnokeuTika Yvnueia / Ywpoug 8,7% 9,3% 5,0% 5,4% 5,1%
MNa va napakoAouBrow abAfuarta 5,9% 9,0% 7,1% 2,2% 4,7%
AAAO 6,3% 1,6% 3,3% 4,0% 8,7%

27,4%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

3. Tianod Ta napakdaTtw neplypa@el KAAUTEPA TOV NPOYPAPHATIONO TwV JIAKONWV 0AG OTO EEWTEPIKO TOUG EMNOPEVOUG
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5. Toug endpevoucg 12 pnveg, T €idouc dIaKONEG OKOMEUETE va KAveTe; Ti €idoug diakoneg ouvnBileTe va KAVETE;

| 1624 | 2433 | 3544 | 4554 | 5564 |Hv. Bagikeio|

Active (ny surfing, avappixnon) 5,1% 10,6% 10,9% 1,3% 2%_
Beach / coast 22,5% _____
Camping 10,1% 3,3% _
City break oo I T R N2
Anodpacn oTnv etoxn/enapxia 11,6% 11,9% 11,0% 19,0% 18,2%
Kpoualigpa 7,9% 8,3% 11,1% 6,3% 11,4%
Fitness (nx nodnAaTto, yoga) - 6,9% 7,0% 3,5% 2,7% 1,7%
®uon 19,9% 24,2% 18,5% 14,1% 15,6%
Resort 8,6% 20,5% 21,2% 23,2% 21,8%
Road trip 16,0% 10,9% 5,5% 7,9% 10,8%
Safari 2,1% 3,6% 4,4% 3,0% 1,4%
IoTionAoia 3,6% 1,3% 3,6% 1,5% 0,7%

I.‘

Agio8éara o 2e0%  282%  269%  32,1%

Spa / retreat 9,0% 6,0% 6,2% 5,1%
E1di1kA¢g nepioTaong Ta&id (ny yevéBAia, enETeiog) 13,1% 19,6% 8,9% 10,4%
IaTpikr / KOOUETIKN enEPPfacn 3,0% 4,3% 1,6% 1,2%
Eniokeyn o= ouyyeveic kal giloug 21,4% 18,6% 17,5% 21,7%
Mepnatnua / Melonopia 15,4% 10,7% 14,3% 16,0%
Xelpepiva onop (nx oki) 0,6% 6,2% 3,4% 1,7%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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6. TouG enodpevouc 12 PNVEG, JE NMoIoV OKOMEUETE va KAVeTe Ta&idl oTo eEwTePIKO; ‘OTAV NNYAIVETE OTO EEWTEPIKO,
HE nolov Ta&ideveTe ouvnOwC padi;

| 1624 | 2434 | 3544 | 4554 | 55-64_|Hv. BaciAeio|
Mévog pou 18,7% 25,2% 14,9% 14,1% 16,8% _
27,7% | 37,0%
Me @iAo/piAous | 374%  333%  18,8% 26,8% 25,6%  28,1%

 sas%

Me Ta naidia pou / aAAha pEAN TNG OIKOYEVEIAG _ 27,1%

Me 7o/ 0vTPOPS Hou L m20ml s31%
Me To KaToIKidIO Hou 3,8% 3,8% 3,1% 0,0% 0,9% _

Me Ta&idiwTIkd ykpoun 2,9% 3,0% 2,8% 2,4% 1,7%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

7. Toug enopevoug 12 unveg, T diapkelag Ta&idl/a okoneUETe va KAVETE;

| 1624 | 2438 3544 | 4554 | 55-64_Hv.Bagikeio
Tatidl pe diapkeia 1-4 nuepeg (mini break/long weekend) 28,7% _ 32,9% 30,8% 30,2% _
TaEid1 e Biapkeia 5-7 npépes | ssam eL0%  e11%  Sei%  47,0%  57,1%
Tatidl pe SiapkeIa Avw TWV 7 NUEPWYV 39,2% 32,6% 43,2% _—_

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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8. Toug endpevoug 12 PAVEG, NOIEG ano TIG NAPAKATW XWPEG, OKEPTECTE VA ENIOKEPOEITE;

|| 1624 | 2434 | 3544 | 4554 | 5564 |Hv.Baoikeo)

Ionavia
FaAAia
ItaAia

HMA
EAAG&a
MopToyaAia

Kavapieg Nfgol
Kpoaria
Toupkia
F'eppavia
Kavadag
MaATa
Iphavdia
Noppnyia

MoAwvia

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

9. Me Bdon TNV/TIC XWPA/EC NoU ENIAEEATE OTNV NPONYOUHEVN €pWTNON, NOON EKTIYATE OTI Ba €ival n diIdpKEIa Tou
Ta&diou, ano Tov TOMo SIANOVAC 0AG, WG TOV NPOOPIoHO TwV dIAKONWY 0dac;

|| 1624 | 2a3a | 3544 | 4554 | 5564 |Hv.Bacikeio
Mexp 3 wpec (short-hau) [ 8,0 [ 60 INGES0E e 50 [ T5 60 7s.8%

3 - 6 wpec (mid-haul) 39,0% 46,1% 46,4% 43,8% 47,2%
MNavw anod 6 wpeg (long-haul) 38,7% 46,2% 43,6% 35,3% 35,8%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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10. Toug endpevoUC 12 PRVEC, YE MOIO PECO OKONEUETE va TAEIDEWETE NPOC TOV NPOOPICHO TwV JIAKONWV 0ac;

| 1624 | 2433 | 3544 | 4552 | 5564 |Hv. Bagikeio|

Zkapog / nAoio 3,2% 5,9% 5,5% 7,8% 7,3%
New@opeio / nouApav 17,0% 9,0% 6,2% 4,4% 5,1%
Campervan / AuToKIVOUpEVO / TpOXOOMITO 0,0% 1,5% 0,0% 1,3% 1,1%
MoToGIKAETa 0,0% 3,1% 0,7% 0,0% 0,6%
AIKO pJou auTokivnTo 26,0% 21,1% 13,1% 8,8% 7,9%

Acponkévo © 7a3%  760%  854%  85,6%  904%

Evoikialopevo auTtokivnTo 4,2% 14,5% 7,0% 3,9% 5,7%
Tpévo 17,2% 20,6% 23,1% 15,1% 12,6%
AAMo 1,6% 0,0% 0,0% 0,6% 1,3%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

11. Molo6 €ival To peyedog TG dandvng oag yia dIaKONeG TOUG ENOPEVOUC 12 PNVEG;

|| 1624 | 2434 | 3544 | 45-54 | 55-64 | Hv.Bagikeo |

AiyéTepo and 6,7 Eodsuw cuvhBwg 18,0% 21,5% 13,0% 18,1% 11,4%_
000 Eodetew auviwg | a18%  49,5%  S54%  500%  563%  S08%
MepioodTepo and 6,1 Eodelw cuvhBwg - 26,9% 26,7% 27,0% _
Aev Egpw 6,2% 2,0% 3,4% 5,1% 5,4%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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12. Toug endpevoug 12 PnVeCG, NOU OKOMEUETE VA UEIVETE OTIC OIAKOMEC 0AC OTO EEWTEPIKO;

| 1624 | 243a | 3544 | 4554 | 5564 _Hv.Bacikeio

Ze £va O=UTEPO ONiTI NoU avrkel o epeva / olkoyeveld / piloug 9,6% 7,3% 2,9% 3,5% 5,2%
Ze oKagog / nAoio 3,1% 4,9% 6,9% 5,6% 10,3%
Ze Campervan / AUTOKIVOUHUEVO TPOXOGONITO 0,7% 2,9% 0,5% 1,3% 1,4%
Ze TpOXOOoNITO / OTATIKO ONiTI / TPEIAEP TpoxdonITOU 7.5% 4,0% 3,4% 0,5% 2,1%

Ze gaAg / kaTaguylo 7,8% 5,0% 12,3% 5,9% 4,4%

Ze Eevwva / bed & breakfast 11,6% 23,6% 10,8% 14,0% 10,3%
Ze xoaTteh 7.,0% 10,9% 3,6% 1,5% 1,9%
=< EevoBoyelo / Moén o enew  same 7aew sl 7w
Evoikialopevn eEoxIKA KaTolKia 18,8% 24,2% 17,0% 18,4% 18,2%
Alapovr/®ihoZevia pe @iloug / oikoyEveia 29,6% 19,7% 19,1% 10,0% 12,4%
Ze oKNVA / Kaunivyk 8,5% 6,1% 1,9% 2,2% 0,4%
‘AAAO 3,3% 0,7% 1,8% 2,0% 1,8%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIG enOpeveC OIAKONEG 0aG 0TO EWTEPIKO, Ti MOCO NPoTiBeoTE va danavnoeTe yia diapovn, ava OIavVUKTEPEUODN;

| & | 1624 | 2433 | 3544 | 4554 | 55-64__|Hv.Bacikeio)
50 R AiyoTepo

4,6% 8,7% 6,4% 4,5% 5,4% _
5175 D00 as06  1a7%  151% 17,0 17,9%

76-100 C te7%l 2sa%w  222%  204%  2L,2%  221%
101-125 _ 13,2% 9,3% 10,4% 11,4% _
126-150 _ 12,2% 11,8% _ 12,9% _
151-200 2,4% 6,6% _ 11,0% 8,5% _
201-250 5,3% 2,0% 3,5% 4,9% 5,1% _
251-300 1,6% 4,0% 3,3% 2,2% 0,4% _
301+ 0,0% 3,0% 3,0% 3,6% 2,7% _
Ag yvwpilw 6,8% 6,8% 10,4% 13,8% _—

Mnyn: GWI, Ene&epyaoia: INSETE Intelligence
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14. Molo anod Ta napakdaTw apps N sites xpnoigonolsitTe ouvnOwC yia va KAaveTe KpAaTtnon yia Tn diapgovn odag;

| 1624 | 24-3¢ | 3544 | 4554 | 55-64 |Hv.Baoikeio
Booking.com | 32,0% 36,5% 41,00 38,8%  374%  37,3%
Airbnb 19,0%  27,5%  22,3% 16,0% 13,1%  19,8%
TUI 11,09  24,1%  21,5%  22,8%  20,0%  19,6%
Expedia 13,3%  199%  20,7%  22,8%  18,5%  19,2%
Other 12,6% 9,1% 12,7% 18,0% _—

Trivago 16,2% 18,5% 14,7% 9,3% 12,8%

TripAdvisor 14,6% 12,1% 10,6% 14,0% 13,4%
Hotels.com 5,0% 12,8% 16,5% 13,7% 11,6%
Lastminute.com 5,3% 8,8% 9,0% 8,6% 5,8%
Skyscanner 4,7% 7,1% 3,2% 3,9% 1,2%
KAYAK 1,4% 9,2% 2,1% 3,5% 1,6%

Trip.com 4,7% 5,7% 0,5% 0,9% 0,2%
Vrbo 0,6% 0,7% 3,6% 0,5% 2,5%
Travel Republic 1,4% 0,7% 1,9% 1,7% 2,0%
Agoda 0,0% 2,1% 2,2% 0,0% 0,5%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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15. 'OTav OKEPTEOTE va TAEIOEWETE OTO ECWTEPIKO I OTO EEWTEPIKO, Ti N00d €ioTe diaTebeIPévol va E0JEWETE O Wi

short-haul nTion (pe diapkeia AMiyoTepn ano 3 wpeG), HET' ENIOTPOPNCG;

Hv. BagiAeio
49 f AiyoéTepo avd nTron 9,7% 5,7%
50-99 ava ntron

5,4% 1,3% 2,9%

100-149 ava nTRon
150-199 avd ntron
200-249 ava nTron
250-299 ava nTRon
300+ ava nTron

Ag yvwpilw
Mnyn: GWI, Ene&epyaoia: INSETE Intelligence

16. 'OTaV OKEPTEOTE va TAEIOEWETE OTO EEWTEPIKO, Ti MOCO €ioTe dlaTebeIPevol va E0deweTe o€ pia mid-haul nThon
(3-6 wWpwWV), HET' €ENICTPOPNC;

| ¢ | 1624 | 2438 | 3544 | 4554 | 55-64 |Hv.Bacikewo|
299 i Nyérepo ava nrion [LULS0,2% | 26,0%  17,4%  12,4% 12,6%  191%
300-349 avanmon  [L28,8%  152%  19,3%  156%  156%

350-399 avé njon 10,8%  164%  164%  12,1%  160%  14,6%
400-449 ava nTion _ 9,6% 12,5%_ 11,1%

0,0% 10,0% 8,7% 13,1% 7,9%
500-599 ava nTfon 0,9% 6,1% 6,6% 11,6% 7,8%
600+ ava nTron 0,9% 3,7% 6,3% 6,8% 5,5%

e yvopite 1,8%  13,1%  12,7% 1420 23,5%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

450-499 avd nTRon
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17.M600 ouxva voIkialeTe auTokivnTo KaTa Tn dIdpKeIad TwV dIAKONWYV 0ag aTo sE,(oTsleé

| 1524 | 2433 | 3544 | 4554 | 55-64 |Hv.Bacikeio

TIG NEPICCOTEPEG (POPEG 6,5% 9,8% 5,6% 2,0% 7,0%
Kanoieg popg _— 23,1% 18,4% 14,1%
Znaviwg 23,3% 22,2% 24,7% 24,8%
MoTe

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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5.4 Ionavia

14,9%  17,0%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

1. MpoBeon diakoNwWV TOUC ENOHUEVOUC 12 PNVEC

EKONEU VG K8V BIaKoNéS 0T SEWTEPIKS TOUG ENGHEVOUG 12 Ve | ea2%  8L7%  79,4%  704%  6LE%  743%
EX® apxioe! va npoYpaHKATIC BIaKonéG oTo cEwTepIK® Tous enbuevous 12 wives Uz, 4d6 (76,600 7400 G4d% 5620  68,8%

ZuvnBwg Kavw B1aKkoNEG OTO EEWTEPIKO

ZuvnBwg kavw Blakoneg aTo sEWTEPIKO, aAAd G)1 Toug ENOPEVOUG 12 Jrjveg

Mnyn: GWI, Ene&epyacia: INSETE Intelligence

2. Toug endpevoug 12 unveg, nooa Ta&idla oKONEUETE va KAVETE OTO EEWTEPIKO PE TOUAAXIOTOV HIa OIAVUKTEPEUON;

15,8% 18,3% 20, 6%
12 ______
3-4 17,3% 18,0% 7,6% 5,7%
5-6 2,4% 5,6% 3,7% 1,6% 0,5%
7-8 0,5% 0,6% 0,8% 0,0% 0,0%
9-10 0,0% 1,1% 0,0% 0,0% 0,4%
Mavw and 10 1,4% 0,0% 0,0% 0,6% 0,0%

Mnyn: GWI, Enegepyaoia: INSETE Intelligence
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3. Tiano Ta napakatw Neplypapel KAAUTEPA TOV NMPOYPANHATIONO TWV JIAKONWY 0aC OTO EEWTEPIKO TOUG EMNOPEVOUG

12 pnveg;

'Exw KAeioel / kavovicel JETaPOPA yia opicuéva / 6Aa Ta Tagidia pou 25,1%

'Exw kAeioel / kavovicel diapovn yia opiopeva / 0Aha Ta Tagidia pou _—_ 24,1% 17,9%

‘Exw kAeioel / kavovicel dpacTnpidTnNTEG Yia opicpéva / oAa Ta Tagidia pou 24,9%
'Exw kavel oxedia aAAd dev Ta €Xw KAeicel / kavovioel akdpa 23,9%
'EXW KAMoIEG IGEEG 20,0%
Agv TO £XW OKEPTEI AKOpa 8,1%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

21,0% 19,6% 14,6%

26,7% 18,9% 12,8% 5,3% _
267%  37,3%  384%  499%  355%
14,9% 15,1% 21,5% 18,7% _

6,0% 6,5% 8,1% 8,8%

4. T1a noloug AOYouC OKONEUETE va KAVETE DIAKOMNEC OTO EEWTEPIKO TOUC ENOUEVOUG 12 UNVEC;

| 1624 | ca3a | 3544 | ass5a | 5564 | 1onavia |

MNa andAauan / xaAdpwan

MNa va Biwow gva vEo PEPOG / NOMITIOHO
MNa va e&epeuvriow TNV UnaiBpo / {fow nepIneTeIa 19,8%
MNa noAuTéAsia / nepinoinan eautol / aAAwyv 12,7% 9,9%
MNa va Biwow guneipia {wRg

MNa va kavw veeg / guvapnadTikéc SpacTnpIOTNTES
MNa va anoAavow kaAUTEpo Kalpod

MNa va dokiydow veo paynTod

MNa va xpnoihonoifow TNV adeid Hou 15,2% 18,0%
Fa va enicke@Bw BpnokeuTIKG Yvnueia / Ywpoug 23,3%
MNa va napakoAouBriow abAnuarta 3,7% 5,5%
AAAo 1,3% 1,8%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

28,6% 20,3% 18,9%
13,6% 15,2% 12,5%
30,2% 20,9%
27,7% 23,1% 20,3%
20,4% 12,1% 13,0%

0% 287%  349%

16,2% 13,7% 14,6%
309%  33,5%  44,6%
3,9% 3,0% 2,1%
3,7% 7,0% 8,9%
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5. Toug endpevoucg 12 pnveg, T €idouc dIaKONEG OKOMEUETE va KAveTe; Ti €idoug diakoneg ouvnBileTe va KAVETE;

Active (ny surfing, avappixnon) 8,7% 9,5% 5,9% 3,6% 2,8% _
Beach / coast C aaswl 2se%  233%  262%  1s2%) 237
Camping 6,0% 3,7% 5,8% 2,4% 5%_
City break 2, v I I TS P IS
Anodpacn oTnv etoxn/enapxia 14,6% 16,0% 11,6% 9,5% 9,2%
Kpoualigpa 3,9% 5,3% 7,3% 10,5% 8,9%
Fitness (nx nodnAaTto, yoga) - 4,2% 8,3% 5,0% 2,1% 1,8%
®uon 20,0% 19,1% 19,7% 20,5% 18,4%
Resort 9,3% 6,8% 8,8% 11,1% 7,9%
Road trip 11,2% 12,1% 8,6% 9,5% 14,7%
Safari 0,5% 5,0% 0,7% 0,4% 0,6%
IoTionAoia 5,1% 4,3% 6,1% 5,7% 2,3%

Agio8éara C sk 280%  409% 41,1%

Spa / retreat 2,6% 5,0% 1,7% 4,7%
E1di1kA¢g nepioTaong Ta&id (ny yevéBAia, enETeiog) 13,4% 15,4% 12,5% 7,4%
IaTpikr / KOOUETIKN enEPPfacn 4,2% 4,6% 2,4% 1,5%

Eniokeyn o= ouyyeveic kal giloug 16,9% 17,2% 13,3% 15,8%
Mepnatnua / Melonopia 9,4% 12,4% 13,7% 11,7%
Xelpepiva onop (nx oki) 3,7% 6,3% 3,9% 1,8%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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6. Touc eNOHPEVOUC 12 PNVEC, ME NOIOV OKOMEUETE va KAVETE TA&IDI 0TO EEWTEPIKO;
HE nolov Ta&ideveTe ouvnOwC padi;

Mévog pou 12,9% 14,9% 9,5% 10,7% 10 9%_
2en| saeh s0s%  3s1% 398%

Me GiAo/giAoug | 4sE% 402%  246%  182%  24,0%
Me To KaToIKidIO Hou 1,2% 2,0% 4,5% 2,8% 1,5% _

Me To/Tn cUVTPOPO Hou 32,7% _
Me Ta&idiwTIkd ykpoun 6,7% 7,3% 2,4% 1,4% 2,8%

Me Ta naidia pou / aAAha pEAN TNG OIKOYEVEIAG 17,4%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

Touc enopevouc 12 pnveg, T1 didpkelac Ta&idi/a okoneUeTE va KAVETE;

Tatidl pe diapkeia 1-4 nuepeg (mini break/long weekend) 36,4% 38,7% 35,2% 28,8%

TaEio! e Bidpeia 5-7 nuépec o ssa%  53,9%  S54%  57,6%  487%  S44%

Tatidl pe SiapkeIa Avw TWV 7 NUEPWYV 23,2% 31,7% 26,3% 23,6% 31,3% _

Mnyn: GWI, Enegepyaaia: INSETE Intelligence

'OTav NNyaiveTe oTo €EWTEPIKO,
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8. Touc enoOpevouc 12 PAVEC, NOIEC anod TIGC NAPAKATW XWPEC, OKEPTEOTE VA EMIOKEPOEITE;

| | 1624 | 2434 | 3544 | 4554 | 5564 | Ionavia

ItaNia C 3as%  27,8%  27,0%  296%  286%  29,4%

FaAia o 282%  19,1%  21,6%  22,0%  268%  23,2%

MoproyaAia O 1es% 17,2 20,2%  17,3%  234%  19,5%

Hv. BaoiAeio _— 11,7% 13,3% 14,9%
O 183%

HMA 11,4% 13,9% 11,8% 10,3%

KpoaTia 4,0% 5,3% 3,8% 6,9% 4,1%
AucTpia 4,9% 5,7% 5,3% 2,3% 6,6%

 1sew
O 132%
l=puavia 15,2% 8,9% 10,0% 12,2% _
EAAGda 11,6% 9,8% 10,5% 12,4% 6,6% _
Kavapieg Nfjcol 9,6% 11,1% 7,5% 7,3% 8,3% _
IpAavdia 9,8% 5,4% 6,0% 7,1% 8,3% _
NopBnyia 7,1% 8,1% 8,2% 4,2% 6,0% _
EABeTia 9,0% 4,3% 7,5% 6,3% 2,6% _
AANAEG Eupwnaikeg XWPEG 4,8% 6,3% 5,9% 6,8% 3,2% _
MeEiko 3,6% 7,3% 5,8% 4,5% 3,2% _
e
C asw

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

9. Me Baon TNV/TIG XWPA/EC NOU EMIAEEATE OTNV NPONYOUNEVN €pWTNON, NOON EKTINATE OTI Ba €ival n dIAPKEIA ToU
Ta&idioU, anod Tov TONo JdIAPOVAG 0aG, WG TOV NPOOPICHO TwV dIAKONWV 0dg;

Méxpr 3 bpeg (short-haul) [ 76,5% 75,20 78,000 7m0 NEST 78,2%
3 - 6 wpeg (mid-haul) 41,5% 41,6% 38,0% 33,2% 30,7%_
MNavw anod 6 wpeg (long-haul) 28,2% 38,5% 29,4% 28,4% 28,7% _
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Mnyn: GWI, Enegepyaocia: INSETE Intelligence

10. Toug endpevoug 12 PnVeG, KUE NMoio HECO OKOMEUETE va TAEIDEWETE NMPOC TOV NPOOPICHO TwV OIAKOMNWYV 0dc;

Zkagog / nAoio 4,6% 3,3% 4,1% 6,2% 4,2%
New@opeio / nouApav 9,2% 4,4% 3,8% 3,8% 7,.3%
Campervan / AuTokivoupevo / TpoxooniTo 5,5% 3,5% 1,8% 0,8% 0,8%

MoToglkAETa 0,0% 1,4% 1,9% 0,9% 0,8%
Alkd pou auTokivnTo 16,0% 23,5% 17,4% 17,2% 23,0%
P . ee4%  86,6%  850%  88,3%  83,7%

Evoikialopevo auTtokivnTo 4,3% 9,8% 10,6% 6,4% 4,1%
Tpévo 15,8% 15,8% 11,4% 6,9% 14,0%
AAAO 0,0% 0,0% 0,7% 1,1% 0,8%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence

11. Moi6 €ival To peyebocg TN danavng oag yia dIaKONES TOUG ENOPEVOUC 12 PUAVEC;

NiyoTepo ané o,Ti Eodeuw ouvnowg 19,0% 22,8% 15,1% 18,0% 9,8%_
o EoBetin quvABas  3eo%  413%  4ve%  48,3%  53,5%  44,1%
Nepioosrepo and 6,11 EoBetiw ouviBws [ 43,8%  34,5% . 40,7%  28,9%  335%  36,0%

Aev EEpw 2,2% 1,4% 2,4% 4,9% 3,2%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence
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12. Toug endpevoug 12 PnVeCG, NOU OKOMEUETE VA UEIVETE OTIC OIAKOMEC 0AC OTO EEWTEPIKO;

Ze £va O=UTEPO ONiTI NoU avrkel o epeva / olkoyeveld / piloug 10,1% 4,3% 5,2% 2,7% 4,4%
Ze oKagog / nAoio 1,8% 1,9% 2,7% 4,3% 2,6%
Ze Campervan / AUTOKIVOUHUEVO TPOXOGONITO 6,6% 2,9% 1,6% 1,2% 0,8%

Ze TpOXOOoNITO / OTATIKO ONiTI / TPEIAEP TpoxdonITOU 4,4% 1,7% 1,2% 0,9% 0,0%
Ze gaAg / kaTaguylo 3,9% 4,8% 5,6% 3,7% 4,5%
Ze Eevwva / bed & breakfast 3,0% 9,6% 1,8% 3,1% 3,1%
S XO0aTEA 19,4% 22,5% 9,2% 9,4% 6,7%
=< EevoBoyelo / Moén  esa%  e45%  812%  805%  80,7%
Evoikialopevn eEoxIKA KaTolKia 27,9% 38,2% 22,0% 20,8% 12,9%
Alapovr/®ihoZevia pe @iloug / oikoyEveia 16,0% 13,1% 10,3% 9,8% 15,7%
Ze oKNVA / Kaunivyk 2,9% 8,2% 2,0% 0,4% 0,8%
‘AAAO 0,0% 2,8% 1,1% 1,4% 0,0%

Mnyn: GWI, Ene&epyaaia: INSETE Intelligence

13. ZTIG enOpeveC OIAKONEG 0aG 0TO EWTEPIKO, Ti MOCO NPoTiBeoTE va danavnoeTe yia diapovn, ava OIavVUKTEPEUODN;

| ¢ | 1624 | 2434 | 3544 | 4554 | 5564 | Ionavia
45 1) AiyoTepo 10,0% 10,0% 6,7% 11,0% 6,0%_
46-65 L 2somE00%  168%  13,3% O 21,0%
66-85 L 266%  21,3%  224%  21,2%  14,7%
86-105 10,5%  156%  23,0%  162%  20,7%  17,5%
106-125 8,8% 9,1% 12,0% 12,9% 12,3%
126-170 7,2% 4,7% 7,4% 9,8% 12,7%
171-215 1,4% 3,7% 3,5% 4,1% 1,7%
216-260 0,7% 0,4% 3,5% 2,4% 4,4%
261+ 0,0% 1,7% 1,1% 0,0% 0,0%
Ae yvwpilw 5,7% 3,5% 3,5% 9,2% 8,0%

Mnyn: GWI, Ene&epyaoia: INSETE Intelligence
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14. Molo anod Ta napakdaTw apps N sites xpnoigonolsitTe ouvnOwC yia va KAaveTe KpAaTtnon yia Tn diapgovn odag;

Booking.com (L6340 63,400 (NGE 500 sse0 ses%  e22%

Airbnb 25,7% 28,0% 26,3% 13,9% 14,1%
Trivago 23,6% 19,8% 15,1% 18,3% 14,9%
TripAdvisor 13,4% 10,8% 12,4% 11,6% 9,9%
Other 2,7% 3,7% 9,3% 16,2% 18,3%
Edreams 5,3% 10,7% 6,2% 9,1% 7,1%
Expedia 2,7% 5,5% 8,6% 7,7% 6,3%
KAYAK 2,1% 7,9% 5,3% 5,7% 5,6%
Hotels.com 1,2% 3,3% 6,5% 5,8% 6,0%
Skyscanner 5,7% 6,7% 4,9% 3,4% 2,6%
Trip.com 0,6% 3,5% 2,1% 1,7% 1,2%
Lastminute.com 1,6% 0,3% 1,0% 2,1% 3,0%
Agoda 1,0% 2,5% 0,7% 1,2% 0,6%
Priceline 1,0% 0,0% 1,3% 0,4% 0,0%
Couchsurfing.com 2,2% 0,0% 0,0% 0,0% 0,0%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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15. 'OTav OKEPTEOTE va TAEIOEWETE OTO ECWTEPIKO I OTO EEWTEPIKO, Ti N00d €ioTe diaTebeIPévol va E0JEWETE O Wi
short-haul nTAon (e diapkeia AiyoTepn anod 3 WPeG), YET' €NIOTPOPNCG;

39 ) AiydTepo ava nTAcn
40-79 ava nTrion

80-119 ava nTAon
120-169 avd ntron
170-219 ava nTron
220-269 ava nThRon 0,0%
270+ avd nThon 0,0% 1,4% 2,3% 2,5% 6,2%

Ag yvwpilw 4,8% 2,8% 2,9% 6,7% 7,0%
Mnyn: GWI, Ene&epyaoia: INSETE Intelligence

16. 'OTaV OKEPTEOTE va TAEIOEWETE OTO EEWTEPIKO, Ti MOCO €ioTe dlaTebeIPevol va E0deweTe o€ pia mid-haul nTrhon
(3-6 wpwWV), UET' EMOTPOPNC;

264 fy Avoepo ava nmion INSZ,208 32,105 SE  2s7%  303%  s26%
26s-314avanmon [ 28,10 [SHEN 2520 2519 2ga%l  27.4%

315-364 ava nTAon 13,7% 17,6% 12,6% 11,9%
365-414 ava ntron 9,4% 7,0% 9,5% 8,1%

9,1%

415-474 avé nTRon 4,8% 3,5% 6,6% 5,8% 3,2%
475-534 avé nTAon 0,7% 0,4% 2,5% 3,1% 7,5%
535+ avd nTion 1,2% 3,1% 3,6% 2,4% 3,7%
Ag yvwpilw 4,9% 4,5% 3,7% 7,4% 7,2%

Mnyn: GWI, Enegepyaaia: INSETE Intelligence
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17.Mdo0 ouxva voIkialeTe auTokivnTo KaTa Tn JIdpKeEIa TwV JIAKONWYV 0ag OTO EEWTEPIKO;
TIG NEPICCOTEPEG (POPEG 9,9%

Kanoieg popg 16,0%
Znaviwg

nore | aoa%  306%  30a%  32,9% 423%  349%

Mnyn: GWI, Enegepyaocia: INSETE Intelligence
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H napolvoa peAétn vAomoOnke ano to INZETE oto mhaiolo tng MNpaéng: «Evioxvon tng Beoukng
KO ETILXELPNOLAKAC LKavotnTag tou ZETE» pe kwdikd MIS 5000993, n onola evtdooetal oto
Eruyepnowako Npoypappa “Avantuén AvBpwmnivou AuvvapikoU Eknaidsvon & Awa Biov Mabnon
EZMA 2014-2020” kat cuyxphpatodoteital anod to Eupwnaiké Kowwvikd Tapeio (EKT).
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